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SMOOTH FINISHES AHEAD One of these quality wheat starches from 
Pennsalt means smoother finishes, more customer appeal for you. Manufactured to the 
highest standards of purity, with the extra strength, pliability and penetration that on/y wheat 
provides. Remember, these are the same starches available from the same distributors as in 
the past. With this complete starch line, Pennsalt offers complete, more extensive technical 
service. Rely on Pennsalt—and your Pennsalt distributor—for the quality products and 


service that will help you to a smoother, more profitable operation. 





VELVET 
RAINBOW" 


Finest thin-boiling, non- 
congealing combination 
starch, for wheel sizing or 


PENNSTARCH’ \\_ Sare.iznoe: 


Quality starching with maxi- 

mum convenience. Use 
this versatile instant 
starch direct from the 


bag or KWIK-COOK. WHEATEX°® 


Quality semi-thick-boiling 
wheat-based combination 
starch. Use cooked or raw. 
Your economy buy! 




















H.1.S? 


The original instant 
starch for commer- 
cial laundries. 
Cooked starch 
results with- 
out cooking. 





*Pennstarch is a trademark of Pennsalt Chemicals Corp 


Laundry and Dry Cleaning Dept. 
PENNSALT CHEMICALS CORPORATION 
Three Penn Center, Philadelphia 2, Pa. 


Chemicals 


ESTABLISHED 1850 








Tbe 


WASHEX 


SIDE-LOADING WASHER-EXTRACTORS 


Double, even triple your production rate...up to 1200 
Ibs. per operator hour with ease. 


Produce more loads per day with WASHEX—the fastest 
washer-extractor to load and unload. 


WASHEX large tilt-back cylinder doors are especially 
adaptable for chute or sling loading for even greater 
production. 

5 MODE 
250 Ib.—2 Pocket 
400 Ib._4 380 Ib.—2 Pocket 
Send for more informa- ‘4 Pocket 600 Ib._4 Pocket 


tion. Just attach this ad to 600 Ib.-6 Pocket 
your letterhead. 


WASHEX MACHINERY CORPORATION 


@192 BANKER STREET, BROOKLYN 22,N. Y.@ 
10091 
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LING: Chief engineer Forrest Abbott describes the installation of a re 
covery system which has helped reduce increasing water costs at Dupont Laundry, 
Washington, D. C. : 22 


IN\V/E DTI 
AUVENTIOING: A group of public relations-conscious 


laundrymen decide to fight the industry's competitors with 


their own weapons—TV and radio advertising 3] 
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From the widest selection 
of nylon nets 
on the market 


Gibraltar’s 


BIG 


ONLY GIBRALTAR NYLON NETS 
GIVE ALL THESE FEATURES! 


High-quality yarn and workmanship throughout 


¢ All seams guaranteed never to open; sewn twice 
with bleach-resistant nylon thread 


Chrome-dyed colors: red, blue, green, gold, black, 
brown, violet, orange, white. Guaranteed never 
to fade or bleed 

All nets pre-shrunk and heat-set. 


All Gibraltar nets are knitted, finished, dyed and sewn in our own plant 


GIBRALTAR 


FABRICS, INC. 
254 — 36TH STREET, BROOKLYN 32, N. Y 


Gibraltar products are sold by leading distributors everywhere 
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it grows with the load 

* five-bar construction 

¢ 74 Ibs. per doz. 24x36 size 

* 60% tire-cord nylon reinforced with 
40% 260 denier 

* open mesh 


¢ lock knitted throughout 


¢ white or s colors 
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ultimate in bleach resistance 


¢ three-bar body; five-bar top 

¢ all 260 denier for bleach resistance 

* open mesh 

¢ lock knitted throughout 

¢ white, solid colors, colored tops, 
colored stripes 

¢ ideal for plants which overbleach nets 


best in close-mesh nets 
¢ two-bar, close-knit construction 
¢ 6% Ibs. per doz. 24x36 size 
e run-resistant 
¢ Granite top for fast, easy, permanent 
pinning 





“The gas economy of our 
Ford Econoline Van is amazing... 


close to 23 mpg!” 


says Walter Rewold of Village Cleaners, Rochester, Michigan 


“Our Ford Econoline Van covers quite a distance 
every day and is getting pretty close to 23 miles on 
the gallon. This is such an improvement over our 
previous unit that the gas station operator, who is 
a friend, thinks I’m taking my business some- 
place else. 

‘‘We also find that the Econoline’s greater us- 
able loadspace saves time and expense. We don’t 
have to make nearly as many trips back to the 
plant for reloading. The flat level floor permits us 
to install a garment rack for the full length of the 
body. We can hang more garments, and know 
that they will arrive in A-1 condition. And those 
big, wide doors on both the side and rear are just 


right for our business. Our drivers can load or un- 
load easily without the constant need to climb 
into the van. 


‘This Ford Econoline Van is tailor-made for our 
business in other ways, too. You see, people 
generally have faith in and do business with a 
company that has neat, modern equipment. This 
is particularly important in our business where we 
handle something as personal as clothing. 


‘‘We’ve had many compliments on our van’s 
attractive appearance, and this favorable atten- 
tion has created new customers for us. In turn, 
we bought another Ford Econoline Van!”’ 


Solid testimony that Ford’s full-time economy only starts with low price! 


FORD TRUCKS © - 


PRODUCTS OF MOTOR COMPANY 


THE LAUNDRY JOURNAL 











Villoge Cleaners 


NORV 


Aly LAV 


K chealen 





SHIRTS A 





Offset increased 
labor rates with 


an automatic 


FOLESTAK 


Folder-Stacker 


Limited operator production is a luxury you 
can’t afford, especially when machines are 
available which will handle their work taster 
and at less cost! 

American’s automatic FOLESTAK  Folder- 
Stacker is just such a machine. It not only adds 
ironing versatility to boost production with 


less cost, but also improves the quality of 


service from any flatwork ironer. There are 
seven types of FOLESTAK Folder-Stackers 
available to meet any operating conditions. All 
seven types automatically perform three oper- 
ations—folding, stacking and by-passing. 


These operations can be carried on singly or 
simultaneously in various combinations of 
lanes and widths. 

Every plant where we have installed a FOLE- 
STAK has benefited by an immediate saving 
in labor costs plus an important increase in 
quality and production. Remember, there’s a 
KFOLESTAK for your plant too. Find out 
which type will best help vou offset today’s in- 
creased labor rates. Call your nearby American 
representative or mail the coupon tor Catalog 
AD 759-602. 
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At City Elite Laun- 
dry, Denver, Colo., 
General Manager H. 
W. Larson reports, 
“Troning COSts Te- 
duced 50%, produc 
tion increased 100% 
after FOLESTAK 


was installed.” 


Costs were reduced 
35.00 per week 
after installation of 
FOLESTAK at New 
England Laundries, 
Winchester, Mass. 
President James G. 
Mackechnie, J rs also 
claims, “We have 
improved our per 
operator pound pro- 
duction.” 
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American Laundry Machinery Industr 


Cincinnati 12, Ohio 


c FOLESTAK Folder 
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AUTOMATIC DRYING 
CONTROL 


The DCRO 


matic drying control terminates 


Spencer auto- 
the drying cycle of any cleaning 
load according to the solvent- 
moisture content in that specific 
load. The 


that if the load is underweight, 


manutacturer states 
drying time is reduced; if over- 
weight, drying time is extended 
automatically. The unit is said 
to compensate for any variation 
in the solvent moisture content 
of the fabric. 

oe Corporation, 
173 Summerfield St., Scarsdale, 
N. Y. 


Spenc eC! 


ANTISTATIC SPRAY 


Blitz, a liquid spray designed 
to prevent static electricity and 
lint, 
aerosol can. It is said to be safe 
for all 


nongumiming 


comes in a 16-ounce 


fabrics, noncorrosive, 
and not to inter 
fere with normal operations. 

Wallerstein Company, Div. of 
Baxter Laboratories, Wallerstein 
Mariner's Harbor, Stat- 
N. ¥ 


Square K 


en Island 3 


PANTS LEG PRESS 
The Model 42-T 


laundry-type pants leg press has 
buck in 


shape, -42 by 24 inches, and is 


Dyna-Pak 


a curved rectangular 
available in three different types 
of padding. No pressure adjust- 
ments The press 


are necessary 


automatically compensates for 
the various thicknesses of trou- 
“Sealed 
Power” unit which is perman- 
self-lubricated, and has 


sers. It features a 
ently 
no extern il high-pre ssure cCon- 
A catalog is availabl 
Machin- 


Cincinnati 12, 


nections 
American Laundry 
ery Industries 


Ohio 


ANTI-STAPH PROMOTION KIT 


An Anti-Staph sales promo- 
tion kit, being offered to com- 
mercial laundries using Special 
softener with bac- 
bundk 


streamers, 


Lumar fabric 
teriostat consists of 
stuffers, | window 
counter easels, decals, new spa- 


per mats, radio spot announce- 


ments, and a story for release 
to local newspapers. 
Marlyn Chemical Co., 


Lakeview, Ohio. 


Inc., 


POWERFUL WATER HEATER 


Designed for  large-volume 
hot water applications, the Bur- 
kay coil-type water heater, 
Model 818, has a 670,000 B.t.u. 
per hour input. It can be in- 
stalled with a Permaglas glass- 
lined storage tank using the A. 
O. Smith Cer-Temp 80 recov- 
ery system. It is said to require 
1 minimum of floor space, and 
can be installed in out-of-the- 
way places. 

A. O. Smith 
Consumer Products 


Kankakee, Ill 


Corporation, 


Division 


AIR RELEASE VALVE 


An air release valve, desig- 
No. 69, is said to be a 


highly efficient, low-cost vent to 


nated 


eliminate air and from 


gases 
pipelines in applications up to 
100 pounds operating pressure 
The body is cast-iron; valve and 
made of cor- 
steel 
Capacities and specifications are 
S-2883-100G data 


seat and float are 
rosion-resistant stainless 
available in 
sheet. 

The V, D; 
pany, 1935 W 
land 2, Ohio 


Anderson Com 


96th St., Cleve- 


DECONTAMINATOR UNIT 


1 he Sate-Aire 


ator can convert a storage vault 


Decontamin- 


into a ready-made fall-out shel- 
ter. It 


cle ul 


is said to filter out nu- 


radiation, eliminate poi- 


sonous gases, trap microscopk 
germs, ete. The fan is operated 
12-volt 


motor, and has 


by a storage battery- 


driven a hand 
in case of battery 


100V 


crank for us¢ 
failure. An adaptor for 
AC-DC is also available. 

Walter Haertel 
2840 Fourth Ave 5: 
apolis 8, Minn. 


Company, 
Minne- 


MONEY CHANGERS 


Five models of électric coin 


changers are available with 


Continued on page 12 


THE 


new products and literature 


For further information or literature write the manufacturer on your business letterhead, mentioning THE LAUNDRY JOURNAL. 
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SPEED UP FOR BIGGER PROFITS 
With A SAGER SPREADER 








How To Build a Savings Account 
By Poke 


Right now the 
banks are urging | 
people to start 
Christmas Sav- 
ings accounts for 
the coming year. 
Usually a person 
has a particular 
reason for such 
an account, for a 
vacation, travel, 
orpaymentdown 
on a home or business, etc. May- 
be you would like to have such 
an account to invest in new 
equipment for your laundry or 
maybe to start a second laundry 
somewhere. 


im. 


M. A. Pocock 


Here is how one laundryman is 
using the savings he is realizing 
from installation of a SAGER “A” 
Sheet Spreader to buy more mod- 
ern equipment for other plants. 
Last October I told you about a 
SAGER ‘‘A”’ customer who 
changed his method of shakeout 
so as to use a SAGER Spreader 
ahead of a 6 roll ironer travelling 
at a speed of only 76 feet per min- 
ute, and thereby saved the labor 
of two girls and saved enough in 
actual dollars to pay for the ma- 
chine in 225 days. 


This saving and the pleasanter, 
smoother operation, and happier 
workers pleased him so much that 
he installed another SAGER "A" 
in a second plant in a nearby 
city. Conditions were a little dif- 
ferent requiring the use of a con- 
veyor and an AIR LIFT box, with 
the operator pulling sheets ahead 
of the ironer. But, again, savings 
have been so substantial that we 
have been called to install a 


SAGER in a third plant. 


So, if you are running 1,200 or more 
sheets per day, there is how you can 
start your own Christmas Savings account, 
without dipping into your present income 
And, who knows, you may save enough 
by installation of a SAGER to buy a lot of 
other new equipment you have been itch- 
ing for. 


WU. 4. (Poke) Pocock 








DECEMBER, 


Cut Out Hand Shaking Sheets 


and 
Cut Your Flatwork Labor Costs 





More Sheets with Fewer Operators 


With a SAGER Spreader, one girl does the work of two or more hand 
shakers and does it easier and faster. With a SAGER “B,” you can handle 
up to 3,000 sheets and spreads per day. Above that quantity, you probably 
need a SAGER “A.” 


View of Sager B Spreader. Handles 1,200 to 3,000 sheets and spreads per day 


Reduces Labor Turnover 


* 


No more back-breaking lifting and nerve-wracking hand work. Your 
SAGER operators like their jobs and stay on them. You know what this 
means to your social security accounting, as well as to general efficiency. 


Write For Full Facts 


If yours is a laundry handling 1,200 or more sheets and spreads per day, 
you can’t afford to be without a SAGER Spreader in these times of high 
labor and tough competition. Write today for details and the names of pra- 
gressive laundries all over the world which have reduced their flatwork 


ironing costs from 40% to 60% with these labor saving machines. But 
write us only if your sheet and spread production is 1,200 or more daily. 


Read What These Users Say 


A West Coast Laundryowner Writes: 

“Our Spreader has been in use about 12 years and has saved 
more per dollar invested than any equipment we have eve 
had.” 

A New England Laundryowner Writes: 

“We feel that it is the best purchase from every standpoint 
that we have ever made in over 70 years of business.” 


Please send us full facts abaut your labor-saving Sager Spreaders. 


M. A. Pocock, Inc. 
1203 Walnut St. Tel. AT 3-0229—Direct 
Des Moines 7, lowa 





METRO-VAN. The walk-in, work-through de- 
sign makes this truck a money-maker and 
time-saver for wholesale routes, hotel, apart- 
ment house and industrial area pickup and 
delivery. Body lengths up to 16-ft. 7-in. with 
GVW ratings as high as 16,000 Ibs. Up to 790 
cu. ft. capacity. 


10 


INTERNATIONAL STANDARD METRO. Ameri- 
ca’s most famous laundry-delivery silhouette. 
Smooth, one-piece “billboard” sides. Up to 
301 cu. ft. capacity—up to 417 cu. ft. with flat 
back design. 6-cyl. truck-power engine for de- 
pendable service even in coldest months. All- 
steel bodies from 7-ft. 9-in. to 12-ft. 7-in. 





HOLIDAY 
af 


% 


BOLL 


ff 





METRO-MITE. 4-cyl. engine packs 93 hp., gives 
you gasoline economy every working mile. 
Short, 13-ft. overall length, but carries big 1,000 
Ib. payload — 120 cleaning bags fit easily. For 
longer city and suburban routes, see the model 
CM-110 with 6-cyl., 113 hp. engine, 2,000 Ib. 
Capacity. 
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ne INTERNATIONAL TRUCKS WITH METRO 
METRO-LITE. Built of lightweight metal alloys BODIES are 4 to 6 times as corrosive- 
blended with reinforced fiberglass. These rust-free resistant as other makes. Every body is 
bodies appear to last ‘“‘forever."’ Introduced seven “a specially treated at the factory. Prep coat 
years ago, we haven't heard of one that has worn phosphate solution removes all dirt, 
out yet. Body weight reduction enables you to . grease and oil before the many coats of 
carry up to one-half more permissible payload eK Bo protective paint are added. All joints 
weight within GVW rating. Capacities from 352 to ; - caulked or welded, plus final undercoat 
468 cu. ft., lengths from 9-ft. 8-in. to 12-ft. 8-in. ; , ing and polychrome finish. International 
GVW from 5,400 to 11,000 Ibs. Harvester Company, Chicago 


INTERNATIONAL TRUCKS 
WITH METRO BODIES Fi. 
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WATER FILTRATION 


of water filtration 
the 


has 


A new line 
units known as 
CR filter 
duced 


quite economic al to operate and 


avail- 


Ferrosand 


line been intro- 


Che units are said to be 
maintain, Literature is 
abk 

Hunge rford rN 
Clayton, N. J 


Terry, Ine., 


COMPACT FINISHER UNIT 
Phe 


lron 


3-Wavyv Puff 
Set 38-inch 
steam-heated ironing board with 
a dual 
with Ironing 
Cissell Boy 


iron with water-spray 


Compact 
consists of a 
Swinging sleeve board 
reverse surfaces 
Low steam-electric 
gun and 
the 
pufl iron set furnished on a 33- 
double table 
shoulder and mushroom, and a 


table 14- 


conde nser assembly: and 


incli with ladies 


15-inch single with 
inch sleever 

\W. M. Cissell Manufacturing 
Co inc.. P. ©. Bor 1143, 


Louisville 1, Ky 


INVISIBLE MARKING DISPLAY 


An attractive counter display 


illustrates how  Fantom-Fast 
invisible marking is visible only 
under black light. Wing panels 
on the display have a special 
the 


marking. The ‘display is said to 


sales message explaining 
accommodate any finished and 
folded to be for 
illustration. 

The National Marking Com- 


23, Ohio. 


article used 


pany, Cincinnati 


ELECTRIC COIN CHANGERS 


lwo new models of Standard 
col ¢ hang rs are available. The 
Electric Change-Center changes 
50-, 25- and 10-cent pieces and 
even two 5-cent coins. The 50- 
cent section can be set, without 
tools, to return any one of three 
different 
Che unit is solenoid-driven, and 
holds of $250 to 
$310 in change, providing 1,200 
to 1,300 vends. The Maximum 
Security Electro-Changer 


coin ‘combinations 


an average 


has 
quadruple locking and holds up 
to $362.50 in a single unit. It 
to 
any one, two or three 


is offered in three sizes 
change 
coins. 

Standard Change-Makers, 
Inc., 422 E. New York St., In- 


dianapolis 2, Ind. 


COIN-OP UNIT 


Hammond Profit-Pro, Model 
WD-10, is designed especially 
for professional drycleaners who 
want to take advantage of coin- 
The 
double-backed enamel finish; a 
that re- 


op business. unit has a 


stainless-steel cylinder 
verses three times each minute 
to “balling” of 


said prevent 


clothes; a 27-inch drop; and a 


which auto- 


the 
th 


spin coordinator 


matically gar- 


for 
vibrationless spinning. Availabl 


separates 


ments and prepares m 


in two or four-poc ket units or 


more, the cleaner has a cycle 


of 30 minutes. 


Inc 
ot. 


Industries, 


Blvd. 


Hammond 
3024 N Lindbergh 
Ann \lo 


COMPACT TWO-WAY RADIO 


The Business Dispatcher ra 
dio, a compact, fully transistoi 
ized two-way radio, provides 15 
watts power output. The radio 
is available for use on frequen- 

the 25-50 and 150-174 
single = 


The 
3 


measures 3%4 


cies In 


mecacve le bands. 


piece unit by 
10% by 13% inches and weighs 
18 pounds. 

Motorola Inc., Communica- 
tions Division, 4501 W. August 


Blvd., Chicago 51, Ill. 


COMPACT BOILERS 


Compact, self-contained gas- 
or oil-fired boilers for coin-op 
laundry or drycleaning centers 
are available in %, 3 and 5 hp. 
All piping and wiring 
located at a 


central panel on the front of the 


models. 
connections are 
boiler. They can be furnished 


for firing with natural or LP 

gas or No. 2 fuel. 
Lookout Boile1 

turing Company 


Rd. & 


nooga 


& Manufac- 
Manutacturers 
Compress St., Chatta- 


5, Tenn 


CORRUGATED MATS 


American Econo Brand cor- 
rugated perforated matting has 
%4-inch heelproof perforations, 
and is said to be very durable 
Recommended for small or odd 
shaped areas, it is available in 
five colors and in %4-, 38-, and 
1 thicknesses. It 


5-inch also 


Continued on page 64 


TH 


COIN-OP PROMOTION 


Six 
included 


offers banners, balloons, orchids, 


coin-op) promotions are 


in a package which 
toy airplanes, doll cut-outs and 
Im- 
printing of owner's name and 


other advertising pieces. 


address is included whenever 
possible. 

Speed of 
McGraw-Edison Company, Rip- 


on, Wis. 


Queen, Division 
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CREATIVE RESEARCH - QUALITY PRODUCTS - PROFESSIONAL SERVICE 


HOW T0 GET WHITER, BRIGHTER SHIRTS 


More and more laundries are switching to Wyandotte RayLENE®—the brightener-sour that 
eliminates bluing. It whitens and brightens every thread of a shirt to a dazzling degree. RAYLENE 


is excellent on other classifications, too. Try it now. 


Wyandotte Chemicals 


wv. SBS FORD DIVISION 


WYANDOTTE, MICHIGAN « LOS NIETOS, CALIFORNIA * ATLANTA, GEORGIA 


VECEASER, 





The issue 
in brief 


Water conservation 


(,rowimne ce ! er restrictive ordinances and 
" ] 1 

m laundry waste disposal prompt 

issociation committee to study 


| 


imdustrv-wide basis 


LL] ties problem 
ndling iter suppl ind ever-increas 
Forrest Ab 


] 1 
aunadry Washington 


l SOLUTCES 


recovery 


For laundry managers 


New York City E.M’s -discuss cost accounting 
Conclude that it. is impossibl to produce linen 
or less than 5 cents a pound. More realistic figure 


is somewhere between 7 and 9 cents a pound 


Shopping center stores 


frighten off some laundrvmen because of high 
rents. Regal Empire Laundry, Baltimore, minimizes 
this: problem by subletting store space to others 
ott ring ce mple mentary services to get a choice lo 


cation practically rent-free 


New ad campaign 


\ group of Charlotte, North Carolina, plantown 
ers sponsor a radio-TV advertising campaign: to 
promote better public relations. The quality of the 
presentation attracts others to use the same pack 
age. Now the program is being made available na 


tionally on a franchise basis 


A salesman’s worth 


General article on salesmanship analyzes salaries 
in terms of hourly earnings to show how much extra 
effort is required to get into higher income bracket 
Thirteen sales-boosting ideas are offered to increas« 


Carnimngs 


Young men’s conference 


AIL ’s twelfth annual conference for industry e) 
ecutives under age 40 attracts SO to two-day session 
at Las Vegas, Nevada. While the dozen speakers 
talked on a variety of subjects one idea kept recur 
ring—the necessity of improving the laundry in 


dustry s image 


Trucks and air pollution 


Last month Henry Jennings predicted all trucks 
built after 1962 would be equipped with a device 
to control crankcase fumes. In this issue he dis 
cusses the problems of eliminating tail pipe exhausts 
(which are an even greater source of air pollution 
and what’s being done about it. Prediction: Exhaust 
converters will come by 1964 \s an aid in: pur 
chasing, LJ revises and updates its truck specifica 


tion charts for 1962 


Laundry sales trends 


Home laundry equipment sales show signs of 


recovery after many, many months of doldrums 
Manufacturers take heart in the fact that Septem 
ber sales of automatic units were the highest of any 
September in history Professional laundry sales 


are holding even 
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What are little dryers made for? 


It depends. But if they’re Cissell Compact Dryers they’re made to dry fast ... at the rate of one pound 
per minute. They’re made for efficiency. Pound for pound, fabric for fabric, the Compact equals the 


“big” Cissell Dryer in speed, in drying performance. 


What else? The 25-pound capacity Cissell Compact is made to be a perfect companion to the 25-pound 
washer ... to work well with it in any laundry that specializes in small bundles. It’s made to be low in 
cost... to buy, to operate. The Compact is small in size, to slip through standard-size doors, to fit 
where big dryers can’t go. But here’s one thing the Compact wasn’t made for: to take the place of the 
big Cissell Dryer. Where laundry loads are regularly over 25 pounds, there’s no substitute for big 


Cissell Dryers. 


CONSULT YOUR JOBBER. There’s lots more to the Compact story and he’ll be glad to give you 
all the information . . . about the new magnetic door latch and the complete range of dryer colors. 
W. M. Cissell Mfg. Co., Inc., Louisville, Ky. Pacific Coast Office: 4823 W. Jefferson Blvd., Los Angeles. 
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Another exciting year ahead 


\ lot has happened during the past twelve months, and it’s an 
odds-on bet that even more spectacular events are in the offing this 
next calendar year. Events which could affect the entire complexion 
of the professional laundry industry so as to make it almost unrelated 
to all that has gone before, just as the horse bears little relation to 
any of our modern methods of transportation. 
¢ It wasn't so many months ago that coin-op drycleaning superseded 
the coin-laundry as the number one topic of industry conversation, 
and now the development of a revolutionary new machine threatens 
to make them both obsolete. Those attending the Texas Laundry 
and Cleaning exhibit have been promised a look at it late next month. 
e In the diaper service field, the DSIA has taken an unprecedented 
step in the program of ir«tituting compulsory antiseptic testing as a 
requirement for membership. Imagine what might happen if other 
national trade associations made test piece bundles or the quality 
checks .of finished work a requirement for membership in their 
groups. 

e In the institutional field, the laundry manager is finally receiving 
due recognition. A special-course has been set up specifically for 
LM’s at Joliet next month. And an allied trades firm has set up a 
“Laundry Manager of the Year” award to be presented at their next 


annual convention in Milwaukee. 


e This year also saw LCATA go back into the regional exhibit busi- 


ness. The move has been greeted with mixed emotions, but the next 
show has already been scheduled for June at the world-famous 
Coliseum in New York City. 
e Yet another important move which promises to have a marked 
effect on the professional laundry’s future has been the organization 
within the past few weeks of an industry-wide “task force” to study 
the ever-growing problem of water conservation and water pollution. 
These are just a few of the exciting things that have happened this 
year which could eventually affect the entire course of our industry’s 
future. 
On the eve of these developments may we take this opportunity to 
wish you a very Merry Christmas and a Happy, Prosperous New Year. 
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It’s true! WZOINL0S is the complete detergent 
that gives you better results at lower cost! 


Have you used Ozonite lately? If you haven't When you use Ozonite you can count on supe- 











you're missing the best Ozonite ever built for rior soil removal . . . white whites and bright 

washroom efficiency and economy! colors. And you get all this with broad safety to 
Ozonite has been improved by advanced scien- fabrics. What’s more, Ozonite is simple and easy 

tific research in the famous Procter & Gamble to use... even inexperienced washmen get top 

Laboratories. It’s a ready-to-use balanced blend results with it. 

of high titer soap and alkaline builders made the For more information on Ozonite and how it 

special Ozonite way that works to perfection in can help you increase your efficiency and profits, 


your washroom equipment. write to: 
PROCTER & GAMBLE, Manager, Bulk Soap Department, P. O. Box 599, Cincinnati 1, Ohio 


SEC EMBER, 1961 





PROSPERIT 


WITH NEW FACILITIES 
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EXPANDS! 


AT S. PORTLAND, ME. 


Since 1915 and the introduction of air operated presses, 
The Prosperity Company has been a consistent leader in 
the field. And now with expanded facilities, better service 
and new “first” in developments we will continue to serve 


you even more efficiently from our Portland home. 


+." 
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DIVISION oO F WARD INDUSTRIES CORPORATION 
Factory and General Offices So. Portland, Maine—Executive and Sales Offices, 415 Madison Ave., New York 17, N.Y. 
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RISING WATER BILLS and higher sewer service charges 
have become a source of high cost and deep.concern to 
an increasing number of laundrymen throughout the coun 
try. But what most plantowners have not fully realized is 
that this is a national trend fraught with inequities which 
could have a serious’ effect on their business future 

\ few farsighted industry leaders recognized the impli 
cations and called a Water Conference at Chicago, Octobe: 
18 and 19, to which were invited representatives from eac! 
of the textile maintenance industries, Twenty-five men rep 
resenting eight national trade associations turned out to 
learn more about the problem and to see what could be 
done abdéut it 

After two days of hearing expert testimony and discus 
sion on water conservation and sewage disposal problems 
he group set up a four-point program tor immediate action, 
vering the problem of discharging Jaundry wastes into 
ty sewer systems, and the charges to be paid for this 


ipal SeETVICE 


Four-point program outlined 
Her Wt oa nutshell are the Conference s recommend 


ni werence 
nservation and seu 

il were representa 

the American Insti- 
aundering Diape 

[ndustry Association 


Industrial Launder 


Vational Association 
ipply Association of 
Vational Association 
Cloth Manufacturers 
Institute of Dryclean- 
National Institute of 
hug Cleaning 


LIAN serene 


KOCHE 


1. Determine the exact problem facing the textile main- 
tenance industries, including verified tacts about the analy- 
sis of the eflluent discharged into sewer systems by the 
industry. 

2. The establishment, by each branch of the industry 
of norms for its own contaminants as discharged into sew- 
ers. This will permit setting up of standards and definitions 
of excesses in pollution. 

3. Educational programs with municipal authorities to 
learn their problems and to acquaint them with the details 
of the industry’s problems and its work in solving them 
This will permit local governments to place industrial sew 
age in the proper perspective within their over-all problem 

1, Employ professional and technical help where needed 
for basic research aimed at long-range solutions. 

To implement the program, the Conference chose Lee 
Johnson (manager of the American Institute of Laundering 
laboratory department) to serve as secretary for the put 
pose of forming a permanent committee. This committee 
will consist of one member from each industry association 
That member is to be either the current president, past 
president, Or chairman of a research committee 

As one member at the Conference later remarked: “This 


"> 
group really means business 


Industry-wide task force 
formed to study 
water resource problems 








What's the problem? 

While no transcript of the Conference proceedings has 
been released yet, the recommendations suggest something 
of the nature of the problems at hand. Here’s the way 
we see It: 

Many plantowners have assumed that their water rates 
have gone up just as the price of everything else has gone 
up in an inflationary cycle. The rise in sewer taxes—repre 
senting anvwhere from 50 to 125 percent of the water bill 
depending on the community—hasn’t been so easy to 
understand, Many laundrymen think it ridiculous that it 
should cost so much—sometimes even more to get rid ot 
waste water than to buv clean, fresh water 

The practice of some cities of levying surcharges on 
laundry waste water on top of all the other increases is also 
somewhat baffling. Are the plants in these cities washing 
especially dirty linens or are local sewer ordinances more 
stringent there than elsewhere? And wouldn't this soi) get 
into the municipal sewer system, anyway, if the work was 
done in private homes? Why all this sudden interest in 
water and wastes now? 

These are just a few of the questions that an increasing 
number of Jaundrymen are asking each other. No one has 
all the answers, and that’s why the Conference was called 

Essentially, these increased costs are part and parce) 
of a much larger problem which has concerned national] 
government officials for many years. The problem is our 
nations dwindling water supply and the damaging effect 
ot pollution on our water resources, The LAUNDRY JOURNAi 
first called attention to it five vears ago. (See “The Big 
Thirst,” April 1956, pp. 8-10. 

Most of us are inclined to take our water supply for 
granted, So Jong as there’s water in the tap we can't get 
excited over talk about impending water shortages. We are 
more or less confident that a couple of heavy rains will 
solve the problem, so why worry about something that 
might never happen? 

But if you take a broad look at our national water re 
SOUTCCS, there is genuine cause tor concern 
e A survey by the U.S. Department of Commerce a few 
vears back showed that 42 percent of the municipal wate 
supplies in the United States were inadequate. 

@ Our ground-water levels are receding almost everywhere 
Wells are running dry or have to be sunk deeper. Rainfall 
is a natural source for replenishing ground water. But un 
fortunately, only part of it seeps into the ground; the rest 
all too rapidly reaches the sea as over-ground runoff and 
is lost. 

e Former President Eisenhower said: “I have become con 
vinced that before long America will almost unanimously 
look upon water as its single greatest resource.” President 
Kennedy went a step further. “Pollution of our country’s 
rivers and streams,” says he, “has reached alarming pro- 
portions. To meet all needs . . . we shall have to use and 
reuse the same water, maintaining quality as well as quan- 
titv. In many areas of the country we need new sources 
of supply—but in all areas we must protect the supplies 
we have. Current corrective efforts are not adequate. This 
vear (1961) a national total of $350 million will be spent 
from all sources on municipal waste treatment works. But 
$600 million of construction is required annually to keep 
pace with the growing rate of pollution. Industry is lagging 


far behind in its treatment of wastes.” 
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Russians admit water pollution 
threatens their economy, too 


Water pollution in the Soviet Union today ‘“‘constitutes a 
threat to the entire national economy,’’ according to tl 
USSR public health journal Hygiene and Sanitation. Source 
of this pollution include—say Russian authorities—oil re 
fineries, the chemical and rubber industries, Soviet mining 
and metallurgical enterprises, and paper manufacturers; 1 
addition to ordinary sewage. 


“At the present stage of industrial development tn 
Soviet report (translated by the U.S. Department of Cor 


merce) notes, ‘‘protection of water sources has ceased to be 
a simple sanitary-hygienic problem which could be solved 
by means of penalties or other prohibitive measures. It has 
grown into a complex national economic problem 


“The present day water basin pollution constitutes a threat 
not only to human health, but to animal) life, to fish, to farm 
animals and farm crops. In other words, to the entire na 
tional economy," says a report on the proceedings of a 
commission convened by the USSR Ministry of Hea:tn 

A key factor in Russia’s water pollution problem, accord 
ing to the Soviet journal, is “the fact that up to the present 
there have been formulated no (nationwide) laws regulating 
the utilization of water resources—and no plans or policies 
for the protection of (those) resources.”’ 

Further, ‘‘conflicts have already risen between (regional 
economic planners), branches of industry, and different com 


mercial enterprises, regarding methods of common 


utilization of water basins,’’ Soviet authorities say. At the 


present time, ‘‘each plant or each industry utilizes its water 
facilities on an individual—purely local—basis, guided solely 


by its own particular needs.”’ 


Why is there an impending water shortage? Ours is a 
nation of some 180 million people. Each and every one ot 
them needs water for health and sanitation. Industry, which 
provides jobs for these people, also requires tremendous 
quantities of water in manufacturing processes. But the 
largest current use of this indispensable commodity is for 
irrigation of farmlands to satisfy the ever-increasing demand 
for food. 

Our population is growing at the rate of 2.3 million 
persons per year. At this pace, the Department of Com- 
merce estimates that by 1975 the nation will use almost 
twice as'much water as it does today. Specifically, con- 
sumption is expected to increase from 282 billion gallons 
a dav to about 453 billion gallons a day within the next 


15 vears. 


What can we do? 
There are two possible solutions: (1) find new sources 
of supply, and (2) make better use of what we have. 
The latter seems to offer the most promise at the present 
time. Cloud-seeding experiments to induce rain have not 
produced consistent results. While it is possible to extract 
fresh water from the sea, the cost per gallon is still too high 


to be practical. New dams and reservoirs offer possibilities 


in many areas but costs again must be considered. 





Industry-wide task force... 


The most practical solution at the moment is to conserve 
our resources by reducing consumption, reusing where 
possible, and by minimizing pollution. . 

As a nation. we have been notoriously wasteful and in- 
different where water is concerned. So long as we have 
gotten our fresh water supply, we haven't worried too 
much about the other fellow downstream. Our cities and 


communities have been relatively lax about controlling 


pollution by private citizens and industry in particular. 
The Federal government has tried to interest states and 
muni ipalities in water conservation programs by prov iding 
subsidies tor water-resource and power-development pro- 
grams. More recently a Federal Water Pollution Act was 
passed to assist munk ipalities in the construction of waste 
treatment facilities 
are certain, stands ready to 


The laundrv-industry, we 


lo its fair share in the abatement of this problem How- 
ever, the stepped-up ettorts to clean up sewage and indus- 
trial-waste pollution have created confusion and inequities 


problem stems from the fact 


Generally speaking the 
that nobody knows much about the complex nature of in- 
dustrial waste. or how to measure and control it 

There is little consistency in ordinances from one city to 


the next, except where one has simply borrowed the law 
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Twenty-ton cooling tower is deliberately made 


oversize ft 


ww greater efficiency of operation 


Four cooling systems from different parts of 


plant are 


control panel and warning system 


phased into single tower by simple 


from another as a matter of expediency. What is forgotten 
is that the city doing this may not have the same type of 
treatment plant, the same costs or the same composition 
ot waste. 

There appears to be no correlation between increased 
sewer assessments and any extra cost of treating specific 
industry waste. Furthermore, the standards for determin- 
ing what is normal sewage are vague and often set arbi- 
trarily. And since a municipal treatment plant operates 
under a city sewer ordinance the law can be as discrimi- 
nating as the council desires. 

While the municipalities have a pretty good idea of how 
much pollution its treatment plant can handle, they know 
little about the waste industries, discharge to the sewer 
system. The laws, for example, make no distinction be 
Yet the effluent 
from a diaper service plant will differ in composition from 


tween one type of laundry and another 


the wastes of an industrial laundry or a rug cleaning plant 

Even if you concentrate your attention on just one type 
ot plant, how do you measure the amount of pollution that 
one plant contributes to the sewer system? Do you analyze 
the break bath or the rinse? Or do vou save them both and 
study the diluted total? Do you analyze the white and 


fugitive formulas together o1 separately ? 


Here’s a WATER RECOVERY 


It pays for self in five years 


of water being run off into a sewer is 
greater than the electrical consump- 
tion of a pumping unit, any industrial 
plantowner might well consider a re- 
circulation system installation instead 
of sustaining an exorbitant water loss 
each year. 

In Washington, D. C.. 


sewage tax is 60 percent added to the 


where the 


cost of all water run through the plant 
meter, the advantages to be derived 
from such a system are at once appar- 
ent. This being true, we designed and 
installed at Dupont a complete re- 
covery system the cost of which will 
easily amortize within five vears 
Maintenance cost for its first vear of 
operation was one dollar for the or- 
ganic chemicals required for water 
treatment. Not one man-hour of labor 
was otherwise expended. 

result of this in- 


stallation is the fact that after onlv a 


One noteworthy 


by FORREST ABBOTT 
Chief Engineer, Dupont Laundry 
Washington, D.C. 
IN MORE AND MORE localities wa- 


is beceming comparatively 


time, all 
scale deposits were automatically re- 


relatively short period of 


moved from all water-cooled equip- 








ment by the zero soft water being 
recirculated through them; i.e.. 


ter cost 


high, or supply is critical, For: laun- com- 


dries in these areas a water recovery pressor water jackets, condenser and 


system for all water-cooling applica- heat exchanger coils and tubes, etc., 


Lint filter screen moved aside to show redwood 


slats used as long-lived “fill” material for tower tions is indicated. In some cases it’s thereby returning their heat exchange 


interior an absolute must. Any time the cost transfer rate back to original. This 


THE LAUNDRY JOURNAL 





A number of laundrymen have argued they were en 
titled to a reduction in sewer service charges on the ground 
that a large portion of the water used in processing laundry 
never gets back into the sewer system at all but is lost in 
evaporation. The argument has backfired in some cases, 


however, since the authorities then reason that the wastes 


which are discharged from a laundry are stronger than 


normal sewage and therefore are subject to “surcharges.” 

Arguments that the same laundry wastes may originate 
from private homes in as strong, if not stronger, concen- 
trations have proved of no avail. The laws generally draw 
the line between private waste and industrial waste. 

The laundries which have been perhaps hardest hit are 
the ones that are not tied into a municipal sewer system. 
In a few instances they have been ordered to clean up 
their wastes or close their doors 

In the past, it used to be safe to dump waste water into 
the ground and count on the soil to filter sut impurities 
But the advent of synthetic detergents has created another 
problem which compounds the waste issue, Many synthetic 
detergents are not filtered out by the soil and have in fact 
been finding their way into well-water supplies. No one 
knows for certain what effect this may have on the public 


but water and health authorities are concerned 


The laundries that are tied into municipal sewer sys- 
tems are just beginning to experience their problems now. 
Municipalities that decide to enlarge their water systems 
or add sewage treatment facilities must raise at least part 
of the money by assessing their present customers. Since 
these apportionments are based on volume of flow, laun- 
dries (in which water represents 99.5 percent of the chem- 
icals used in washing) have been faced with substantial 


rate increases. 


In addition to the volume used, the municipal authorities 
are now also taking a closer look at the composition of the 
wastes to determine their strength. They are looking at 
such things as suspended solids, oxygen-consummg Ma 
terial BOD (stands for biochemical oxygen demand—a 
measure of organic content), pH, and other components 
which may affect the treatment process. A lot of work and 


research still remain to be done 


The big problem as has already been indicated, is that 
nobody knows too much about the nature of laundry waste 
and least of all the men who operate laundries. The joint 
committee which has been formed to study waste and 
sewage problems for the industry at large hopes to rectify 


the situation 





SYSTEM... 


of course is good preventive mainte 
nance. It eliminates unequal and in- 
tensified expansion in all types of 
water-circulating equipment, thereby 


extending its life expectancy and help- 


THERMOSTAT, 


OkRy-BOTTOM 
* Tower 


ls 


ing to eliminate costly production in- 

terruptions from breakdowns’ which 

are caused by these internal stresses. 
Other features of this system which 


: 
FROM 747 COMPrx . 
TO 7X7 £ 949 COMP 
FROM 9X9 COMP 


FROM OC SOlV SYST 4 
~« r } 
TO DC SOLv syst. = 


THERMOSTAT) 
may be of interest are as follows: 

1. System is duplex. All units work- 
ing on the tower can be individually 
or collectively switched over to city 
water supply in event of system fail- 
ure, in a matter of seconds. 

2. The tower is oversized (for three 
reasons ): > 


a. The difference in cost of a 20- RESERVOIRe! = 
TO DRAIN-*™ - 


THERMOSTAT a, he 


~ 


a 


over a 10-ton tower is negligible 
+. 


in comparison to its benefits, and it 


“ft 
Me Nags 


» 


requires no more maintenance. 
J ww 
CENTRIFUGAL 
x7 AC SySTEM PUMP 

C SOLVENT SYSTEM 


b. Future loading, due to plant 


expansion, is assured without addi- 5 PUMP ALARM SYST 


tional capital investment for a new 
tower. 

c. The tower is oversized to ob- 
tain a maximum efficiency from its 
cooling elements. For instance, at 4 
gallons per minute per ton of tower 
load, an efficient tower with an in- 
duced fan which is rated at 25 tons 


Continued on page 56 
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Dry-bottom tower has reservoir inside building safe from freezing 
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THE THEME of the twelfth annual 
American Institute of Laundering 
Young Men’s Conference was plainly 
“Public Relations.” Nearly — every 
speaker found himself beating the 
drums for: the necessity of improving 
our industry's public image, no matter 
what the title of his talk may have 


been 


Packaging for Profit: John Brittain 
Park Cleaners, Monterey, California, 
discussed “packaging” in the broadest 
sense as it applies to the laundry plant 
and its product. 

He began by stating that paper is 
no longer just something to be used to 
hide the quality of a laundry bundle. 
Its purpose is (1) to protect the work 
until it is put to use, and (2) its 
greater function is in “showcasing” 
the work to make a good impression 
on the homemaker. 

“Soap manufacturers know _ this,” 
said Mr. Brittain. “That’s why thei 
packaging costs are often greater than 
the cost of the cakes of soap they con 
tain.” 

Since homemakers are our primary 
customers he believes it’s in:portant to 
create a favorable impression on them. 
This his plant does in many ways: 

For one thing the plant is repainted 
—inside and out—at regular intervals. 
The outside grounds are landscaped 
and kept spotlessly clean. Signs are 
modern and brilliantly lighted. Route 
men and office personnel are neatly 
uniformed, The whole program is de- 
signed to create the feeling of cleanli- 
ness and instill consumer confidence in 
the plant. 

This is done even in subtle ways. 
For example, Mr. Brittain emphasized 
that employees are not allowed to eat 
outside the plant nor to wander 
around the plant area in view of cus- 
tomers during lunch periods or breaks, 
since this could spoil the impression 
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MEN BET PR TO WIN 


the firm is trying to make on the cus 
tomers. 

As far as possible he and his partriet 
Dave Hirschler intend to keep the 


“new” wrapper on their plant and 


4 


product, for this seems the only way 


to get and hold business 


Showmanship and Promotion: \ irgil 
Lane, Lane’s, Greensboro, North Car 
Olina, is convinced the modern home- 
maker is becoming far more sophisti- 
cated in her thinking. She wants nicet 
things more than in the past, and is 
quite willing and able to pay for what- 
ever she desires most 

He recalled that in past vears the 
launderers strove to create an “indus 
trial image.” Steam was impressive 
and the word was used a great deal to 
advertise laundry services. Everything 
has to be huge! So having the laundry 
with the “highest smokestack” gave 
the plantowner a certain amount of 
prestige 

Since then, words like “wetwash 
and “rough-dry” have lost favor. They 
don't sound feminine enough. Laun 
derers are turning to such terms as 
“Dream Service,” “Princess Touch,” 
etc. Glamour is now a great selling 
pomt 

He suggested launderers observe 
the more successful merchants in their 
towns who are always spending big 
amounts to remodel building fronts 
and interiors which most people would 
regard as already “good enough.” 
This constant change seems to impress 
housewives that the merchants are 
progressive. 

In remodeling and building, he 
stressed the importance of hiring good 
architects and designers, for it is 
money well spent. He thinks the sad- 
dest thing of all is for a launderer to 
look at a completed building or re- 
modeling job and see that it has fallen 


far short of the desired effect, just for 
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the sake of saving a few dollars 


Mr. Lane 


quite a walking advertisement for his 


himself is considered 


operation. From the start of warm 
weather until late fall he makes it a 
point to dress completely in white 
clothing and accessories in his own 
community. This, he assured his lis- 
teners, was not a particular hardship 
considering the hot summers in_ his 
area . and it did rate his company 
a great deal of favorable publicity. 

The glamour touch is carried 
through to the least detail. Buildings 
are most colortul and modern, and 
even the employees get into the acts 
Top-hatted and tuxedoed attendants 
meet drive-in) customers at Lane's 
main plant 

Mr. Lane concluded with the re 
mark that glamour and showmanship 
need not necessarily be spectacular t 
get results, but can include a bit of 
Imagination in small things. too, i 
they are appealing to the ladies 

One cute idea he 


spraving the ends of the wrapping 


mentioned was 


paper rolls with a few squirts of a 
good grade of perfume 

Teen-Age Market: Edward Benton, 
Seven Hour Laundry and Dry Clean- 
ers, Inc x Fort Lauderdale, Florida, 
had what he considered a most timely 
slogan for the. launderers, “Those who 
know should. tell 
know,” 


those who don’t 


This slogan of course could refer to 
launderers getting together and swap 
ping useful information, as the dele- 
gates were doing at this meeting. 


However, it actually was the result of 


his having spent the past three. years in 


close cooperation with home eco- 
nomics students in his area. 

Some of the findings surprised him. 
He came to the conclusion the average 
student had not the slightest concept 


of professional drycleaning services 


offered. They not only had no con 
cept; they showed not the slightest 
interest in dryvcleaning 

However, they thought they were 
well-informed on laundry services 
1) Only the rich people could afford 
it 2) The professional Jaundere 
used too much bleach and destroyed 
garments. These ideas appeared to be 
a repetition of their parents’ own 
OpmM1ons expressed at home over a 
period of many vears To correct the se 
opinions Mr. Benton decided to run a 
one-man educational campaign to the 


| 


classroom. Other concerns had been 


pv-ivileged to do this in the past but 
the program deteriorated as they tried 
to apply “hard sell.’ 

The schools naturally were hesitant 
to permit a possible recurrence of this 
sort of thing. As a result Mr. Bentor 
said he has made it a point to be pan 
ticularly careful not to give any ip 

irance of commercialism 

‘rom the very start he tried to make 
it apparent he desired most to ac 
quaint these future brides with the 
problems of homemaking. He devoted 
considerable time to telling them how 
to use their home washers to best ad 
vantage. In partic ular, he covered the 
problem of bleaching . then ex- 
plained how very careful the commer 
cial launderer has to be in using just 
the correct amount of bleach in a 
given amount of water in order to get 
the job done without damage to the 
fabric. 

This approach apparently kindled a 
mounting interest in the girls’ minds, 
and they generally admitted they had 
no idea of the care a professional 
launderer used in handling garments 

After a series of these instructional 
classes that covered marking, washing 
finishing, and sorting for delivery, the 
voung ladies seemed definitely on the 
professional launderers’ side. 


Some of the later questionnaires 
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THE button 
trap 


LOOPHOLES: In Rye, New York, a citi 
zen protested rising property taxes by 
hanging old garments in his front yard 
A new city law was quickly passed re- 
stricting clotheslines to the backyard 


and the protestor was fined $25 


EXTRA DRY: Drycleaners are used to 
finding all sorts of things in customers’ 
clothing, but a California plantowne: 
was nevertheless surprised to find a 
martini glass in the pocket of a gentle- 


man’s coat brought in for drycleaning 


ADDED ATTRACTION: At 


Alamo Hotel advertises 


Colorado 
Springs the 


‘Free Soap in Every Room” in big 


letters on its marquee 


TAKE AND GIVE: When the manageress 


of an East London laundry store 
started to chase the two men who 
grabbed handfuls of cash from her 
till,e they panicked and 


money back at her 


threw the 


DOUBLE ENTRY: Out in the Midwéest, 
i thief broke into a home one night 
and stole a clean suit; broke in again 


the next night to return the suit soiled. 


PEOPLE’S PRESS: TV star Jack Pan 
recently reported that when he asked 
a maid in one of Moscow’s best hotels 


for him, she immedi- 


to press a suit 
ately laid the suit on the floor, placed 
a sheet over it, and proceeded to press 


ite—with her hand 


POLLING PLACE: Time was (back in 
the 1880's) that a man’s place of reg- 
istration for voting in Richland County, 
Ohio, was determined by the rule that 
“a man’s home is where he has his 


washing done.” 


YOUNG MODERNS: In 


cently, one minister offered to replace 


London re- 
ladies’ damaged nylons if they would 
only resume the practice of kneeling 


during Sunday services. 
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Young men for PR... 


came back with some very interesting 
thoughts. One said she loved the 
course because it gave her something 
to tell her parents that they didn't 
know. and she no longer felt she was 
pretty dumb. Most of the answers 
showed the girls had gone home and 
repeated to their families all the 
things they'd learned about profes 
sional laundries. 

Mr. Benton concluded by saying he 
felt the launderers should assume all 
the duties of instructing home ec stu- 
dents on this subject, rather than 
appointing someone with less knowl- 


edge to do it. 


PR Pays Off: Joseph Martin of Capitol 
Laundry, Dallas, Texas, told how he 
became interested in the PR for PL 
program after hearing Anne Sterling 
at a state convention. 

Since the Martin family was build- 
ing a brand-new plant it was decided 
to incorporate all the PR ideas into it. 
According to Mr. Martin, this wasn’t 
an overnight success because they had 
been handling customers wrong ever 
since the boom war years, and habits 
were hard to change. 

The “milk and honey”. routine of 
handling complaining customers, in 
stead of simply suggesting they go 
trade. somewhere else, was quite a 
shock to some ot the chronic com- 
plainers. 

Counter girls were carefully coached 
on the “soft sell” manner of listening 
carefully to each complaint and trying 
to find the real problem in each case. 
These girls have learned to be on the 
lookout for pet peeves of customers 
and correct them before they become 
a continuous problem. 

Plant tours were promoted and no 
longer was an attempt made to im- 
press the ladies with the amount of 
tonnage processed in a given period of 
time. Instead of this.the approach now 
is based on. the “care given each gar- 
ment” as it is processed through the 
laundry. 

This also made the employees feel 
more important, and their greater 
concern with their personal appear- 


ance and manners Was a real booster 


to both their morale and their produc- 
tion. 

At the plant opening a first prize of 
$200 in laundry service and $200 in 
drycleaning service was given, instead 
of the standard silverware and the 
like. This evidently 


impressive prizes. 


made far more 


This also was the start of the new 
approach which involved dropping 
the “experts on the business” idea and 
beginning to treat the customers more 
like friends and neighbors. It was hard 
to break through the established re- 
sistance of the customers and gain 
their trust. But it’s being done grad- 
ually. Mr. Martin feels such an about- 
face approach to present-day custom- 
ers will be hard for most launderers, 
especially difficult for: the oldtimers 
However, it is generally conceeded 
the customer must be given exactly 
what she wants 

Even the advertising methods have 
been changed. No longer is the big 
pitch on something as intangible as 
the word “quality.” Now the expres- 
sion “the best shirt in town” has been 
altered to “a shirt you can wear!” 

And, according to Mr. Martin, “this 
is only the beginning.” So far the 
results are encouraging . enough to 
show they are on the right track at 
last. 

He closed with a suggestion for 
more expression of opinion and sug- 
gestions to the AIL by other members 
subscribing to the present public rela- 
tions program based on their experi- 
ences. 

Sterling 
progress of the PR for PL programs 
to date, and the new AIL “Fabric 


Care Magic” industry film was also 


Anne reported on the 


presented. 


Selecting Plant Site: Frank Fite, 
Fite’s, Tyler, Texas, told how he sold 
his interests in one Texas town and 
then cast about for a location in a new 
town. Tyler, Texas, seemed best to 
meet his ideas as to size, growth po- 
tential and business future. The prob- 
lem was to determine a proper busi- 
ness location for his brand-new plant, 

Continued on page 62 
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What are salesmen worth? 


IF YOU ARE a salesman, you are vit 
tually in business for yourself. It 
doesn't matter what product you sell, 
or what arrangement you have made 
regarding compensation. Whether you 
are on straight commission, salary and 
commission, or straight salary, the 
amount you earn will depend on how 
much you sell. 

You alone control what you are 
worth. 

There are 1952 working hours in 
the 244 working days of the vear. If 
you are presently earning $7,500 a 
year you are working for $3.85 an 
hour 

If this isn’t as much as you think 
youre really worth, here are some 
steps you can take to increase you 
hourly rate. 

First, establish a realistic goal. Let's 
assume that $10,000 next year is it. 
In order to attain this increase you 
must raise your hourly earning rate 
from $3.85 to $5.10 an hour. Sounds 
like a big order? You're right it is— 
in more ways than one. But many 
salesman are doing just that and better 
by taking some of these “steps to 
greater productivity.” 

National statistics indicate that less 
than one-third of a salesman’s time 
is spent in front of a prospect or cus- 
tomer. Roughly, this is 900 hours a 
year, On.this basis your time in front 
of a customer is worth approximately 
$11 an hour if you achieve your $10,- 
000-a-year income. 

Described this way, this selling job 
of yours takes on a slightly different 
perspective, doesn’t it? It begins to 
look as if in order to raise your pres- 
ent hourly rate some changes in your 
selling habits will have to be made, 
providing you are now putting in a 
full 8-hour day on the street. 

Here are some changes or refine- 
ments that can produce more dollars 
for you with just a little more effort. 

1. Establish a realistic goal for next 
year. 

2. Analyze the geographic confines 
of your territory. Are you routing your- 
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self properly or are you wasting hours 
every day backtracking? One sales- 
man I know who covered a territory 
with a 125-mile radius found that by 
making his first call each day at the 
furthest point of his territory for that 
day, and working towards his head- 
quarters, he was able to increase his 
number of calls per day by 20 percent. 

3. Analyze your accounts. Deter- 
mine which accounts give you the 
bulk of your business. Determine 
those accounts responsible for the 
least amount of your business. 

Be completely objective about this 
analy SIS and then you Can dec ide how 
many calls per year each’ of your ac- 
counts or prospects merit. Caution 
Do not be swayed in your evaluation 
ot customer or prospect by Sud h ra 
tionalization as “he’s friendly and ap 
preciates my visits” or “I have to pass 
right by. his door anyhow.” If you in- 
tend to achieve that, increase in youn 
hourly rate you must be brutally frank 
in your evaluation 

4. Determine to replace your “it 
doesn't pay me to call on” accounts 
with higher volume prospects. You've 
always wanted to do this, but now: if 
vour customer evaluation program is 
sound, you finally have the time. 


5. Organize yourself foreach sales 


by J. LEWIS and M. PEARSON 


call. Know what you are going to pre- 
sent and how you are going to present 
it 

6. Don't waste yours and your 
customer's time. A little ‘‘visiting’’ 
goes a long way. 

7. Make your first call each day a 
half-hour earlier than you do’ now 
There are many “early bird” buyers. 

8. Find out whether your customers 
are lunching from 12 to 1 or 1 to 2 
and plan your calls accordingly. 

9. If possible call on the ‘‘tough 
ones” in the morning while you are 
fresh. 

10. Plan your day the night before 
and add three or four extra calls to 
your itinerary. You may not get to all 
of them, but you will be surprised at 
how many “extras” can be seen 

41. Learn your customers’ buying 
habits. Many of.them can be seen be- 
fore or after “regular” business hours 

12. Never sacrifice a good custome! 
for an excellent prospect 

13. Discipline yourself to do the 
right thing rather than the easiest or 
most pleasant 

See what you can do to make thes: 
suggestions part of your sales habits. 
If you succeed you will be astounded 
at the increase in your hourly earning 


rate 





Fired salesmen loses jobless pay 
for betraying trust 


HARTFORD, Conn.—A salesman 
was fired for telling about his dis- 
pute with his employer to the cus 
tomers and making other remarks 
about the employing company. 

The dispute rose as a result of 
the salesman’s disagreement with 
his employer over gasoline mile- 
age and other expenses when he 
had been employed for less than 
two months. 

In denying jobless pay benefits 
to the fired salesman, State Un 


employment Commissioner John 
Arcudi of Connecticut said a worker 
can complain about his boss, but 
shouldn't overdo it. 

Commissioner Arcudi said, ‘‘The 
position of a salesman on a route 
is often a confidential position of 
much delicacy . Therefore, a 
salesman is under an obligation to 
conduct himself in a manner which 
will not destroy the intangible re- 
lationship between ‘customers and 
his employing company.” 








OPES 24 HOUR: 
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Looking front to rear—Laundry/cleaning counter is at left At rear of store are eight 40-pound dryers and two coin-operated 
and shoe repair department is at right. Beyond is a battery — drycleaning units. The latter are used by both the store and the 
if twelve 8-pound and eight 20-pound coin washers public. Future stores may be larger with wider frontage 


IF, HIGH RENTS SCARE YOU... 


Learn how one plant got 


a choice shopping center location for 


Front of subleased store shows how tenants identify their operations. One-girl electric shirt unit is in front window at left set off from 
aisle by guard rail 
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Looking towards the front—the spotting and finishing department 
is at right. Aluminum grilles at tops of partitions protect enclo 


sures without restricting air flou 


next to nothing 


by HENRY MOZDZER 


IT’S A SAFE BET that more professional laundrymen 
would have stores in shopping centers if they were rea 
sonably sure their income wouldn't be gobbled up by high 
rents. 

While the risk can never be eliminated entirely, the 
Regal-Empire Laundry, Baltimore, Maryland, has . gone 
further than most to protect itself against such eventualities 
Its experience to date has proved most successful; and as 
a result the company now has a topnotch, high-volume 


store which is very nearly rent-free. 


Regal-Empire’s solution lies in subletting its store space 
to two tenants, thus minimizing any bad experience that 
might occur. The tenants, in this case, offer services that 
are complementary to laundry and drycleaning. They pay 
Regal-Empire so much per square foot of floor space used 
plus a fixed percentage of gross sales. The tenants share 
the benefit of having Regal-Empire’s personnel on the 
premises. And the company, in turn, has a secondary source 
of income to help pay the rent. All share the advantages 
of a good location which none could afford if they were 


obliged to finance it individually. 


“Getting the right location is 90 percent of the battle,” 
says Shelley Jensky, sales manager of Regal-Empire’s store 
and wholesale departments. “We knew what we wanted to 
do but we had to find the right place to start. We wanted 
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to be in a shopping center that was built around a super- 
market. Through past experience we learned to avoid shop- 
ping malls (exposure is too restricted) and centers built 
around fine department stores. The people who shop here 
are not inclined to lug laundry bundles with them.” 

The York Ridge Center was finally selected as the most 
suitable site. It was built around a supermarket which 
was going up in one of Baltimore’s fastest growing suburbs 
(You wouldn't think it, judging by the open land around 
the center, but management was convinced of this after 
checking population figures and comparing aerial photos 
of the area for the years 1957 and 1960.) Other surveys 
showed family incomes in the neighborhood averaged 
$5,000 to $7,000 per year, which made them prime pros 


pects for laundry and cleaning services 


“We felt fast service was important in merchandising 
our service here,” says Mr, Jensky, “and since the cente1 
was 15 miles from the main plant we knew we would have 
to activate the store to keep distribution costs down. The 
only fly in the ointment was that we had a fairly limited 
budget with which to accomplish these things.” 

As it turned out, the company managed to interest two 
other parties in the location’s potentialities. One of the 
parties owned a chain of shoe repair stores and had 
branches in some of Regal-Empire’s other stores. The 
other was an outside investor who was persuaded to di- 


versify his interests into the coin-op laundry field 


Having this support, Regal-Empire took a 10-year lease 
on a 20 by 120-foot store and subleased part of its space 
to the others for the same 10-year period. 

The 2,400 square feet is apportioned three ways—Regal 
occupies roughly one-half of the space, the coin-op takes 
two-thirds of the remainder, and the shoe repair has the 
balance, The rent and percentage of gross the tenants pay 
almost cover Regal’s rent to the center. 

Regal’s tenants are responsible for their own personal 
liability insurance. And all store promotion expense is split 
three ways. (Incidentally, the center landlord in this par 
ticular case takes care of snow removal and center decora- 


tion expenses. ) 


The store opened for business May 16 of this year, and 
all the partners were soon pleased to find they had under- 
estimated sales potential. They did not anticipate reaching 
the break-even point for at least one year. But the store 
has been making a profit since August and every month 
since has been showing increases over the previous month. 

The opening promotion included a mailing of 8,000 
neighborhood residences offering a drycleaning special and 
free orchids (1,000 of them) for the ladies. 

“We had to set up bridge tables to receive the work 
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lf high rents scare you... 


the first day. And we got better than 4,000 garments in 
the store the first five days,” reports Mr. Jensky. 

Interestingly enough, while Regal-Empire management 
had set up a one-girl shirt unit in the front window and 
equipped the store with spotting and finishing equipment, 
it had decided to hold up on installing a drycleaning unit 
until the volume of work warranted it. 

The regular (three-day) work was sent back to the 
main plant once a day. Requests for one-day service were 
farmed out to a nearby cleaner, who simply cleaned the 
work. Then it went back to the «store for spotting and 
finishing. This fast service was also made available to the 
routes servicing the York Ridge area. The route salesmen 
dropped their one-day specials off at the store. Today, re- 
quests for one-day service represent about 25 percent of 


the store's drycleaning volume. No premium is charged 


Coin-cleaners added 
The dryclean work was farmed out up until July when 
Regal-Empire decided to install two coin-operated dry- 
cleaning. units on the premises for.experimental purposes 
Management wanted to see what kind of a job they'd 


do and also note customers’ reactions, Actually. the cus- 


‘Meanwhile back at the main plant... . 


Regal-Empire’s brand-new wash alley is said to be 
one of the largest washer-extractor installations in 
the country. It boasts five 600-, one 400-, and two 
100-pound combination units which produce 1,000 
pounds POH, operating 16 hours per day 


tomers were not permitted to use the machines until Sep- 
tember. ) 

The two 8 pound-capacity units take care of about 90 
percent of the plant’s cleaning volume very satisfactorily, 
according to Ben Benson, the store’s manager-cleaner- 
spotter. Household and other specialty items go back to 
the main plant. 

Since the customers started using the coin-cleaning ma- 
chines, this income—according to Mr. Jensky—has been 
sufficient to pay off the monthly notes on the machines. 
(The price for an 8-pound load is $2 and the cost to the 
company is about 40 cents per load. Hence, Regal-Empire 
has the use of the machines free. ) 

There’s been a lot of repeat business but practically 
no demand for finishing coin-op cleaned work. Mr. Benson 
observes that such items as skirts and sweaters need little 
finishing: while few suits are being brought in because 
they do need finishing. Anyway, with the price of press- 
only at 65 cents per suit, a customer would save money 
by using the store’s regular drycleaning service at $1.17 

The cleaning units are not being used much after store 
hours, and there has been only one incident of vandalism 
where a coke bottle was thrown into a machine. 

The coin-op laundry investor is said to be sufficiently 
impressed by the cleaning units to want to buy them for 
his next location when a similar joint venture can be ar- 


ranged. 


The store operation 

The staff here consists of one shirt presser, a pants 
presser, and 41% girls at the counter. The plant store is open 
from 8 a.m. to 9 p.m. six days per week with the counter 
girls working split shifts. 

In addition to their normal laundry and cleaning duties, 
the girls also receive the shoes and collect money for this 
service. As experienced salespeople they try to upgrade 
the shoe repair customers, and having them handle the 
receipts simplifies cash control. The shoe repair men are 
employees of the shoe repair tenant. 

The coin-op laundry and cleaning units are accessible to 
the public 24 hours a day. 

There has been no conflict with the route salesmen in 
the area..The store hasn't taken any business away from 
them in spite of the 15 percent differential in price. In 
fact, since the route salesmen are now able to get one-day 
service, it has helped their sales. When a special is offered 
the routes and stores carry it simultaneously. 

Regal-Empire at one time had 31 store outlets. In recent 
years they've been weeding out the poorest producers. 
They've been successful at it, since the 16: stores in opera- 
tion now produce as much as 27 did two years ago. 

The York Ridge store is the only activated one in the 
chain and is Regal-Empire’s leading volume producer. The 
breakdown here is 65 percent drycleaning and 35 percent 
laundry. More activated stores are planned for the future. 
With the risk reduced, other new shopping-center locations 
will receive prime consideration. [JZ 
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Charlotte’s Pixie goes national 


THE CARTOON CHARACTER syin 
bolizing the professional laundry in- 
dustry is “Pixie,” the star of “The 
Gentle Touch” TV and radio advertis- 
ing campaign created for the Associ- 
ated Professional Laundries of Char- 
lotte, North Carolina. 

She now represents approximately 
100 plants in the Southeastern quarter 
of the United States. But her sponsors 
believe the little lady 
to serve 


has sufficient 
charm and _ vitality a select 
group of plants nationally. With this 
end in mind, her sponsors are now in 
the process of changing their operat- 
ing name to Associated Professional 
Launderers of America. 

The guiding spirit of this new pro- 
motion is Ed Stalvey, owner-operator 
of Arrow Laundry, Charlotte. Mr. Stal- 
vey was much impressed by the Ar- 
mour Research Foundation’s report 
which pointed out the low estate of 
the laundry industry’s public image. 
But instead of simply accepting the 
report with a shrug, he decided to do 
something about it. 

“The American Institute of Laun- 
dering is doing an_ excellent job 
through Anne Sterling and the Home 
Counselor program, but they can’t do 
it all from Joliet,” says Mr. Stalvey. 

In searching for a way to improve 
the industry's image, he suddenly be- 
came aware of the fact that a lot of 
the radio and TV advertising was di- 
rected at homemakers with the idea of 
discouraging them from becoming pro- 
fessional laundry customers. Investi- 
gating further, he found the manufac- 
turers of home washing machines, 
dryers, soaps and detergents, wash- 
and-wear clothing, etc., were spending 
collectively some $400 million a year 
on radio and TV advertising. 

He wondered if these potent adver 
tising media couldn’t somehow be em- 
ployed economically by the laundry 
industry, and eventually his search 
led him to the office of Cinecraft Pro- 
ductions in Cleveland, Ohio. This com- 
pany had turned out a number of TV 
commercials for some of the country’s 
biggest advertisers. Furthermore, _ it 
was far enough removed from the cen- 
ters of graphic arts (New York and 
California) so that its rates for produc- 
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ing films were within pocketbook 
reach. 

Backed by’ three other launderers 
and cleaners in the Charlotte area, Ed 
Stalvey gave Cinecraft the go-ahead 
to see what it could come up with 
for the laundry industry. 

The Cleveland firm worked up a 
complete campaign which included: 
nine TV film commercials (60, 20 and 
10 seconds long ) based on the theme 
“The Gentle Touch” (to offset the 
impression that laundries were hard 
on clothes); an identification symbol 


(“Pixie,” the professional laundress 


and a very catchy musical jingle 
which has been copyrighted for the in- 
dustry; plus a half dozen radio spot 
commercials. Cost: about $25,000. 

This campaign was first presented 
to the industry at the North Carolina 
Launderers and Cleaners convention 
in Durham last June. Incidentally, Ed 
Stalvey is president of this association, 
now serving his second term. 

The Charlotte group has been us- 
ing the TV films three times a week 
since August following the Huntley- 
Brinkley Report at 6:40 p.m. 

Since then the film has been shown 
at several other regional conventions, 
and 100 plantowners, principally in 
the Southeast, have thought enough of 
it to give it their. financial support. 
The word has gotten around and 
plantow ners in other parts of the coun- 
try have expressed interest, so that 
Mr. Stalvey feels the program is now 
ready for national distribution. 

The program is offered to select 
laundrymen on a franchise basis for 
$100 per year. The fee includes a 


photoprint, cuts and mats of the 
“Pixie,” etc. The TV films—sufficient 
to sustain a year-long campaign—are 
leased for $15 per month and the ra- 
dio commercials for $50 per year. 

Pixie bundle inserts, truck and win- 
dow signs, sales buttons, etc., are sup- 
plied to participating plants at attrac- 
tive prices. And the proceeds are to 
be used to finance the production of 
additional commercials. 

The films and radio commercials 
ask for shirts, sheets spreads—the 
hard-to-do items that take so much 
of the 
Each has a 10-second open end spot 


homermaker’s valuable time. 


to identify the participating plant or 
to promote a special 

The program is not in conflict with 
the American Institute of 
ing’s PR for PL program but is intend- 


Launder- 


ed to supplement its efforts at the local 
level. 
“With 


gether in this business, 


all of us joining hands to 
* says Mr. Stal- 
public 


vey, “we can improve our 
image and do a real selling job.’ 

Arrangements can be made for in- 
terested parties to view the film at 


their local TV stations. 





WHITEHOUSE ANNOUNCES NEW 


KITTEN FUR PRESS PADDING 


Soft as a Kitten... TOUGH as a Tomcat 


Yes, here’s the padding with nine lives! It’s 100% 
nylon, provides an excellent finish and has 
remarkable heat stability. 


AND YOU CAN’T BEAT IT FOR LOW, LOW 

: ‘ EHO E 
PRICE! Our tests show that it outperforms many 
pads that are far more expensive. Try it! And save. 360 FURMAN STREET 
NOTE: Also for flatwork ironers. BROOKLYN 1, NEW YORK 


CONTINUED LEADERSHIP THROUGH CONSTANT RESEARCH 
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HOW’S BUSINESS? 


Home laundry equipment manufacturers are jubilant, for 
a change. They shipped out more automatic washers (323,- 
336 units) during September than in any previous Septem 
ber in history. And such sales were second only to the 
record month of October 1956 when 350,000 automatic 
units were sold. 

Actually, when total sales for all types of home washers 
(including wringer-type and others) are considered, Sep- 
tember ran 14 percent ahead of last year but sales for the 
first nine months are only 1 percent ahead of 1960 per 
formance. 

The combination washer-dryers are taking the worst 
shellacking, with sales of these units off 36 percent for 
the year. 

Home dryer sales fell off by 2 percent for the month 

and are down 7 percent for the year to date. 
Southeast laundry sales for September held even with sales 
for the same month of the previous year, but total sales 
for the first three-quarters are running somewhat behind 
last year 

Atlanta plants reported laundry sales off an average of 
.3 percent for the month and down .7 percent for the yea 
to date. Plants in outlying areas showed an average gain of 
.4 percent for the month, but are off 4.7 percent for the 
year to date. 

Drycleaning sales showed steady improvement. How- 
ever, these gains did not do much to change the total sales 
picture from last year. Atlanta plants showed a .2 percent 
increase when laundry and cleaning sales were combined 
and outlying plants reported losses averaging 2.9 percent. 


HOME LAUNDRY EQUIPMENT SALES 
(in thousands of units) 


TOTAL WASHERS SOLD # g@|%q 


TOTAL DRYERS SOLD 


SOUTHEAST LAUNDRY SALES (in $1,000) 
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SOUTHEAST LAUNDRY SALES (IN $1000) 
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Laundry business trends 


New Jersey 


four weeks ended Sept. 30 Sept. 9— 8.1% 
Laundry route sales 

—5.0% more than last year Sept. 16-10.2% 
Drycleaning sales 

—4.0% more than last year Sept. 23— 8.2% 
Total sales 


—4.0% more than last year Sept. 30— 2.7% 


New Jersey Laundry and Cleaning 
Institute 


New England 


more than last year 


more than last year 


more than last year 


Carruthers ed Go. Boston 


New York 


four weeks ended 
Sept. 30—1.5% more than last year 
New York 


Weiser & Co 


M.R 


more than last year 


Southeast 


Sept.—no change from last year 


1. R. Wilson & Co., Atlanta 





FOR SMOG CONTROL, we predicted here last month 
that all automotive vehicles built after 1962 would be 
equipped w ith a device to make crankcase ventilation posi 
tive. This would return the crankcase or blow-by vapors 
through engine combustion instead of spewing them into 
the atmosphere. This would theoretically reduce irritating 
unburned hydrocarbons in the air by almost one-fourth 
Remaining in the air would be about 5 percent raw fuel 
evaporated from carburetors and fuel tanks, plus 70 per- 
cent unburned exhaust 

So the greatest producer of undesirable elements remains 
the exhaust pipe. Curbing this source is a complex job with 


. great deal about it as vet unknown 


Work in progress 

There is a lot of concerted and competitive action in 
leveloping means to reduce undesirable exhaust products 
Seven different devices still seem to be in the running fo 
official approval, out of av original 22 inventions for ex 
haust purification, One is already in the official test mill 

Still to be determined are answers to three important 
yuestions [hey are: 

1. Just how efficient are the units for disposing of pol- 
lutants at this writing? 

2. How long will they maintain this efficiency; or effect- 
ve life? 

How much will they cost? 

It is pretty safe to say the new exhaust converters will 
eplace the present muffler. So, in addition to disposing of 
ioxious gas, they must also effectively muffle the noise. 
Che y ll look like an enlarged muffler and will be In about 


the same location on the vehicle 


No simple task 

How much larger is really something for the designer 
to think about. Converters are subject to the same restric- 
tion as the present muffler so far as the envelope goes, yet 


we subject to sharply increased demands. They must fit 


a 


Jf 


Fo 


Lor 
| 
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under the vehicle without reduction of road clearance 
must not interfere with brake or fuel lines. And the de- 
signer can't take many liberties with the exhaust system 
because engines are very sensitive to back pressure. 

At the same time the muffler-converter involves a new 
factor. This is time! Exposure to the means to convert nox- 
ious gases must be of sufficient duration in the converter 
to make the process effective. Larger sizes are curbed by 
space available. Still gas cannot be compressed in the con- 
verter, as this increases back pressure. Pressure going in 
must be nearly the same as pressure going out. 

But to speed up the process heat is required. Several 
devices employ a sparkplug in the converter to complete 
the combustion of gases there. That creates some back 
pressure, also! 

There are also limits to the amount of heat that can be 
accumulated under the vehicle. 

The heat level affects the driver, passengers, sensitivity 
of the cargo, the brake lines and fuel lines. Bystanders and 
even pedestrians need protection. No matter what limit 
is set for safe heat, it will be high enough to require some 
insulation. So far it looks as if about 700°F. in the con- 
tainer is safe. 

It follows that there will be little effectiveness when 
the converter is cold. Since this heat is within the exhaust 
system, the amount of time required will depend to some 


degree upon the type of driving and condition of the ve- 


a 4 ie 
HOW SOON 
FOR EXHAUST 
CONVERTERS? 


May be standard equipment 
in two years, compulsory 


in three to four years 
by HENRY JENNINGS 


"Manianaaaaie! 
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hicle. It might be necessary to idle when parked, to keep 
the converter hot. 

Since reburning exhaust gas takes more time and heat 
than is practical the engineer may need to add a catalyst. 
This provides a chemical that speeds combustion, while 
not itself being consumed. Most research at present involves 
use of one catalyst or another to speed the combustion. The 
favored catalytic material seems to be vanadium pentoxide. 

Vanadium is a relatively rare material, more often mined 
as a by-product. If we dump say, 30 pounds of vanadium 
pentoxide into every automotive vehicle built, what hap 
pens to supply? And price? However, industry may be able 
to synthesize a substitute. 

In the converter the engineer arranges a bed to provide 
maximum exposure of the catalyst to the gas. Size and 
shape of the pellets will have a bearing on the amount of 
exposure, and the cost of the catalyst. 

Present tests indicate effectiveness of the catalyst for 
10,000 to 12,000 miles, a fraction of a truck’s life. Another 
thing plaguing developers at the moment is that while the 
converter removes irritants from the exhaust gas, under 
some conditions it creates an unpleasant odor of its own! 
Which is another reason why they are making haste slowly 

Large volumes of air are going to be required in the con 
verter. Sounds very simple but it isn’t. The amount of air 
must be regulated to the amount of fuel burned at any 
given time. Attempts to have the device naturally “aspir- 
ated” (provided with air) have led to difficulties. 

A simple venturi in a convenient air inlet led to noise 
problems, and also trouble in supplying the right amount 
of air at the right time. The wide variety of conditions 
under which the converter must operate defies simple 
solutions. 

Alternate method is to employ a small air pump of 2- to 
3-cubic-inch displacement. Such a pump can deliver about 
a cubic foot of air per minute for each mile per hour the 
vehicle travels. This seems to be adequate. 

There are several ways the pump can be driven. Most 
convenient is belt drive from an engine pulley. The disad- 
vantage is that it adds to cost, uses some fuel and adds a 
little to maintenance. 

Cost per vehicle when the vehicle is purchased (OEM) 
is a hard figure to arrive at, until all facts are known and 
experience compiled. Estimates range from $50 to $150 


per vehicle. 


But it will come 

We are going to get exhaust converters, no matter what 
the cost, voluntarily or by law. As a guess, 1964 seems as 
good a year as any for total coverage. 

When the time comes, new vehicles will be provided 
with converters as OEM. Older units will probably be 
allowed up to two or three years to install the converters. 
Special, less efficient ones may be sufficient for some older 
vehicles. 

Meantime it doesn’t hurt us to remember that much 
air pollution is prevented by good adjustment and mainte- 
nance of engines. One bum sparkplug can put out 25 times 
as much unburned gas as a good firing plug. We don’t all 
have to wait for converters to clean up the air! [| 
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Have You 
Tried This? 


By TED POLLOCK 


To put your ideas across 


Trving to persuade someone to do something? Try the 
“penalty approach.” Every idea contains a built-in “threat 
appeal.” Find out what it is and you have a persuasive 
tool with which to open minds 

The consequences of not adopting your plan may be 
diminished profits . decreased efficiency . . . a personal 
loss of some kind. Whatever they are, point them out to 
vour listener and he is bound to’ consider your plan with 
a view to adopting it. 

Some examples of citing the penalties: 

“You wouldn’t want to lose that customer, would you?” 

“Unless we order now, we'll have to pay the higher 
price ¢ 

“Without an extra man on the assembly line, production 
will fall behind schedule.” 

However, be absolutely sure that the facts back up your 
“threat.” Otherwise, you'll simply earn a reputation as an 
alarmist. 


The word: caution 


How to think logically 


We all like to think of ourselves as hard-headed, no- 


nonsense individualists who can see directly into the heart 


of a problem and act accordingly. Yet many of the decisions 
we make are really the result of instinct or habit, not of 
true thought. As Mark Twain put it, “We get all the exer- 
cise we need from jumping to conclusions.” 

Far more profitable is thinking logically, acting on facts 
alone. The following rules will help you to keep your 
thinking on any subject strictly within the bounds of logic. 

1. Avoid impulsive decisions. Refuse to accept a solution 
until you have arrived at it step by step 

2. Eliminate emotions from your thinking, so far as possi- 
ble—desire, inclination, bias. 

3. Assemble all the facts that have a bearing on the 
solution. 

1. Test every fact for its truth. 

5. Examine carefully any decision or solution which is 
too much in line with your own wishes. Life just isn’t that 
easy ° 

6. Challenge your first solution. Check every possible 
fact that tends to support or deny the solution. 

7. Think “around” the subject. This gives you a cooling- 
off period which serves as a defense against impulsive 
action. 

8. Be willing to follow the facts alone, even to a con- 
clusion that may be disagreeable. 
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by Huebich 


Especially designed for today’s changing coin-ops 


A PERSONAL MESSAGE FROM MONTE HUEBSCH, SR., 
“Originator” of the OPEN END TUMBLER. 


LODESTAR or LOADSTAR—“‘A Star that leads’’ (Webster). 

We think this is an exceptionally appropriate name and definition 

for an entirely new Tumbler-Dryer designed especially for today’s new 
and changing Coin-Ops. 

We know how to build tumblers, having originated the 36”, the 37”, 
the 42’’, the Twin and the Hy-Dry, each designed for a specific purpose 
and time. But now, a survey of present day changing Coin-Op 
requirements indicated the need for still another entirely new dryer. 
We carefully studied today’s customer habits and requirements 

as well as operator’s space limitations, capacity requirements and need 
for more efficient and economical operation. We consulted with 
manufacturers and distributors of complete Coin-Op Centers as to 

their plans for the new “‘Super Market”’ stores. 

The LOADSTAR is the culmination of this study and survey. Because 
of the wide variety of fabrics, more customers now prefer to put only two 
or three washer loads in a dryer. The LOADSTAR is perfect for these 
loads having two or three large pieces such as sheets, but it 

also performs efficiently for those customers with one washer load or 
four washer loads. In fact, it is just right, not a midget—but not a giant. 
The LOADSTAR has a full 30” diameter with a special cylinder 
construction for quality tumbling and a full 30’ depth for the load 

to spread out. Large pieces must have adequate diameter and depth 

to tumble properly. If not, they tangle and roll 

and take more time and gas to dry. 

The door opening is extra large—22%%”’ and is 32” above the floor 

for easy loading and unloading. Only 31%’ wide, the LOADSTAR 

will readily slip through almost any door. 

Remember—FEspecially designed for Today’s Coin-Ops requirements— 
new features, new size, new capacity and new performance. 


Tents eacloch 
originators 


MILWAUKEE 1, WISCONSIN 


Serst in tumblers - first in features 














REVISED TRUCK SPECIFICATIONS—1962 





Chevrolet 


International 
Harvester 
Company 


Volkswagen 


Willys 
Motors 


| PDQ AB 


| PDQ 
| PDQ 


| PDQ 
| PDQ 


| PDQ 
| PDQ 


| FJ-3 
| “Jeep” W alk-In 4000 80 72/4 3000 
} 


| FJ-3A 


Fruck 
W cag ht 
(&. 


| Over-All| Over-All 
Length | 


i 

Engines Available | 
| (inches 

) re 


Horsepower/$Cyl. | 
| { Ompty) 


(inches) 


80/6 68.50 


95.00 2930 | 191.00 | 179.70 


Corvair 
Panel 
Panel 


135/6, 150/6 3810 175.37 | 201.09 74.13 


160/8 
1356, 
160/8 
1356 
1353,/6 
135/6 
135 
135 


| 115.00 


150/6, 230.75 | 234.68 76.64 


133.00 4690 | 


Panel 
91.37 
98.37 
98.37 
98.37 
99.00 
99.00 
39.00 


166.00 
193.12 | 
213.12 
233.12 
193.12 
213.12 
233.12 


211.00 
276.00 | 
334.00 
392.00 
276.00 
334.00 
392.00 


3840 
5090 
5290 
5490 
5290 
5490 
5690 


102.00 
164.90 
125.00 
137.00 
104.00 
125.08 | 135 
137.00 135 
100% 55 
100% 55 
1272 92 
115 80 


Step-Van 
Step-Van , 
Step-Van | 
Step-Vaa 
Step-Van 
Step-Van 
Step-Van 
W alk-la 
i} Walk-ly 
| Wolk-la 
Walk-In 


92% 
95 
99 


179% 
185% 
217% 
195% 


136% 
221 
315 
256 


4500 
4500 
5500 
5000 
227% | 111 


5200 | 470 


5500 


| Step-la 130 120 
Forward 
Control 
Step-la 

' Forward 
Control 

| Step-in 

| Forward 
Control 


72 Ft. 


Panel 


5100 208'%e 


5500 
5800 259'%e 
6500 


153% 


3565 19752 | 81'% 
Plus 

140 Ib. 

for V-8 


engine 


DIQO 


Econoline 3600 2670 


Van 4350 


*Also curb-side doors, same width, 
Panel 3250 


Panel 


Falcon 
Sedan 
Delivery 


115 113 4570 | 301 2022 


AM-120- | Walk-In * 7000 


\ Metro* 


| *In addition to standard 9/6” body, available in 9'6”, 10'6" and 12’7” flat back body 
| Also larger bodies on heayier chassis, AM 130 and 150. 


115 3805 | 352 200 101% 


7000 | 113/6 


AM 120- !° Walk-in 

Metro 

Lite** 

** Also available in 1Q’8” and 12'8” body lengths in addition to standard 9'8”. AM 1 
chassjs take 9'8” to } 2'8” baddies. 

CM 80- W alk-In 3800 | 96 2800 200 

Metro { 

Mite | b 


94/4 | 159 91 


Height | 


30 and 150 heavier 


Mar. 
Rear 
Door 
Width 
(inches )| 


59.40  44.60| 


Body 
Construction 
Material 


Inside 
Width 


(inches) 


Steel 


| 
79.4 | 57.75 | . 


79.4 | 57.75 | 
70.00 69.00 

75.62 | 72.00 
75.62 | 72.00 | 
75.62 | 72.00 | 
75.62 | 72.00 | 
75.62 | 72.00 | 
75.62 | 72.00 | 
63% | 37% 
71 
71 
71 


Steel 


| 69%e6 
| 69%6 


48% | Steel or 


Aluminum 


80'’e 


| 80's | 48% Fi 


80'Vis | 48% 


65% | 50% 


Steel 


Magnesium 
and aluminum 
alloy and fiber- 
glass plastic. 
Also 


| aluminum 


78 73 


Steel 
(Unitized) 


66 


International trucks also available in panel bodies, and all steel Metro van bodies from 9'6" to 16'7” body lengths. 


Panel 4112 94.5 40/4 2282 170 68.9 76.4 


Delivery 
*Double side doors 


VW 


—46.1" wide x 47.2” high; right side doors stock; left side optional. 


Walk In 88 


179% 


| 187% 
| 187% 


5000 96 70/.4-78/4-122/6| 4150 190 
7000 
5000 
7000 
6000 
7000 
7000 
7000 | 122 
8000 | 122 
10000 | 122 
12000 | 122 
7000 | 137 
8000 137 
10000 | 137 
12000 | 137 
12000 | 154 


PDG A7 
88 
93 


Walk-In 104 70/4-78/4-122/6| 4250 | 207 


PDQ BB | Walk-in | 104 70/4-78/4-122/6| 4350 | 232 


| 93 
103% 
104% 
105% 
104% 
103” 
104% 
105% 
104'2 
104% 


216% 
| 216% 
216% 
| 216% 
| 216% 
240% 
240% 
240% 
240% 
276% 


315 
375 
375 
375 


4550 
5260 
5540 
5665 
5920 375 
5540 | 450 
5810 | 450 
5940 | 450 

| 6240 | 450 

| 6780 560 


6 
6 


78 
78 
122 
122/ 
| 922) 
78 
122/ 
122/6 
122/6 
. 122/6 


Walk-in 122 
Walk-in 
W alk-in 
Walk-in | 
Walk-in 
W alk-in 
Walk-in 
Walk-in 
C12) Walk-In | 
C15) Walk-in 


PDQ B10 
c10 
c10 
C10 
c10 
C12 
C12 
C12 


-122 
122 


PDQ 


-122/6 


PDQ 
PDQ 


110 135.0 87.0 


Fleetvan 
W alk-in 4000 81 3000 170 154 


| “Jeep” 


| Fleetvan 


59.1 


63% | 60 Steel 
| 60 (Fiber-glass 
| roof 


assembly) 


| 63 
| 68 64 
64 
72 
72 
| 72 
72 
72 
172 


| 68 
75 
75 
75 
72 
75 
7s 
75 
75 
75 


| 72 
72 


56.0 | 34 
| 


| 56.0 | 34 
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Slaughter houses for ordinary fender cloths 


Most fender cloths are quickly turned into rags in these places! 
But not fender cloths of 100% virgin Acrilan* acrylic fiber. They can take care 

of themselves. Why? They resist anything a garage or laundry can deal out. 

Scorching heat. Shrinking. Spilled battery acid. Oil. Grease. Grime. Fender 

cloths of 100% Acrilan go through countless launderings without stiffening, 

without weakening. You'll rarely have to mend them. 
And they take care of your investment in them, too. Fender cloths made of 

Acrilan cost slightly more than ordinary cloths, but they outlast them by 4 to }. * 
Obviously, they’re a smart investment. acrylic fiber 


*REG.T.M.OF CHEMSTRAND 
CHEMSTRAND HAS LICENSED THIS “‘A’’ ACRILAN TRADEMARK AS AN INGREDIENT TRADEMARK FOR THOSE FABRICATIONS THAT PROWDE UTILITY, FUNCTION ANDO CONSUMER VALUE 
IN ORDER TO OBTAIN A LICENSE TO USE THIS TRADEMARK, THE FABRICATIONS MUST MEET CERTAIN RIGID SPECIFICATIONS AS ESTABLISHED B¥ THE CHEMSTRAND CORPORATION 
tHE CHEMSTRAND corporaTION Chemstrand makes only the fiber; America’s finest mills and manufacturers do the rest 
GENERAL SALES OFFICES: 350 FIFTH AVE., N.Y. 1, N.Y. ¢ DISTRICT SALES OFFICES: 350 Fifth Ave., New York 1; 344 Overwood Rd., Akron, Ohio; 129 West Trade St., Charlotte, N.C.; 
Canadian Agency: Fawcett & Co., 34 High Park Blvd., Toronto, Canada * PLANTS: ACRILAN® ACRYLIC FIBER — Decatur, Ala.; CHEMSTRAND® NYLON — Pensacola, Fla. 
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HNSTAMM CHEMISTRY SERVING 


What properties—what requirements—would you 
like to see in the “ideal” sour for your operation? 
oJ e ° © al eye © ° . ™ 
tor OUT Stain-removing? Sterilizing? Mildew-preventing? Color- 
setting? Deodorizing? Brightening? Bluing? Rust-remoying? 


You name it! Kohnstamm has the sour that will fill the bill—and give you 


o ~~ 
a. » . . . 
Spt ( ] ( top quality washes at lower costs, minimum labor, and overall} eeonomy ! 


Kohnstamm produces a full line of sours—BLUFIXE, LUSTERFIXE, 
COLORFIXE and seven others—all with specific properties for specific requirements. 


S 
need So, why not check Kohnstamm today—and rely on their 111 years of experience as 


_ the most respected name in the textile maintenance industry ? You’ll find it'll pay off! 
A 
‘ SERVICE IS OUR WASH-WORD! 


Established 1851 


H. Kohnstamm é& Co., Inc. 


DS evens 
— Foremost Manufacturer and Distributor of Quality Laundry and Cleaning Supplies 
ore C ; : & PE 
NEW YORK 13, 161 Avenue of the Americas . CHICAGO 11, 11-13 E. Illinois St.... LOS ANGELES, (P. O. Address) 2632 E. 54 St., Huntington Park, Calif 


ALBANY + ALBUQUERQUE «+ ATLANTA + BALTIMORE + BOSTON + BUFFALO + CINCINNATI + CLEVELAND + DALLAS + DENVER + DETROIT + FARGO + GREENSBORO +» HOUSTON «+ INDIANAPOLIS 
JACKSONVILLE » KANSAS CITY, MO. + LOUISVILLE »« MEMPHIS «+ MINNEAPOLIS « NEW ORLEANS + OAKLAND + OMAHA «© PHILADELPHIA + PORTLAND 


ST. LOUIS » SAN ANTONIO + SEATTLE + TULSA FACTORIES: BROOKLYN, N.Y. + CHICAGO, ILL. + KEARNY, N. J. « NEWARK, N. J. + SOUTH KEARNY, N 
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introducing... 
the NEW 


AUTOMATIC FLATWORK 
FOLDER 





The new Chicago Automatic Flatwork Folder is a single lane type 
machine designed for folding large pieces of flatwork such as sheets, 
ironed bedspreads and table linens. The Folder will operate with 
any chest type or cylinder ironer. It will quarter-fold, half-fold or 
by-pass finished flatwork. Large pieces such as sheets are normally 
quarter-folded with two lengthwise folds so that only one operator 

is needed at the rear of the Folder to cross-fold and stack finished 
work. The Folder will eliminate two girls on installations handling 
over 300 sheets per hour and one girl if less than 300 sheets per hour 
are being ironed. Small pieces can be delivered unfolded to the rear 
of the machine. Quarter-folded linens such as sheets are delivered to 
the rear of the Folder with the selvage up so that edges are neatly 
folded inside the finished piece. 


In addition to considerable savings in labor by reducing personnel, 


HOSPITALS the Folder will increase ironer production, reduce personnel 
. ae problems, increase padding life and improve quality. 
HOTELS -MOTELS ia ; , a 
: [he Folder is very simple in construction so that a minimum of 
sahathatelst:3 maintenance is required. It is priced at only $5,000 so it will 
INS UTIO frequently pay for itself in a year or a year and a half. After it has 


paid for itself, it will continue to return a handsome profit to you in 


> years. N > space is require é r manual folding. 
SHEET BEING FOLDED future years. No more floor space is required than for manual folding 





Contact your local machinery distributor today for full informa- 
tion or write direct to factory. Survey service available without 
obligation. Let us prove how this machine can save money for you. 











CHICAGO DRYER COMPANY 
2212 NORTH PULASKI ROAD 
CHICAGO 39, ILLINOIS 
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Pensal...the Gibraltar of the Washroom 


Like the Rock of Gibraltar, Pensal has withstood the test of time. 
Over the years this soap and detergent booster has remained one 
of the most widely used and reliable means of conserving wash- 
room supplies. Today, in a rapidly changing industry, Pensal con- 
tinues to be a leader. It is ideal for short formulas. It is dedusted, 
which makes it very easy to handle. Dependability and unchanging 
quality keep Pensal first choice with laundries everywhere. If you 
aren’t already a Pensal user, see your Pennsalt distri‘utor. 


Laundry and Dry Cleaning Department 
Pennsalt | PENNSALT CHEMICALS CORPORATION 
Chemicals ‘ East: Three Penn Center, Philadelphia 2, Pa. 
eee West: 2700 S. Eastern Ave., Los Angeles 22, Calif. 
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OUT OF THE FILES come several 
ideas from the plant of an especially 
capable operator,’ who prefers to re 


main anonymous 


CAKE TILTER 

My friend insists this idea isn’t of 
much interest as far as he’s concerned, 
but it looks like it Saves someone a lot 
of work. 

The metal tables on which extractor 
cakes are transported to the condi- 
tioning tumblers have hinged tops 
Once the table is in position in front 
of a tumbler, all the operator has to 


) is pull up on a pipe handle to raise 
4 7 
Extractor ain 


‘a 


‘CAKE ” end 





y 


the table top about 4 inches at the 
rear, This tilts the table just enough 
so that it takes little effort to slide the 
heavy cake into the conditioner 

On the underside of the table top 
are two skate wheels which are raised 
up by pulling the pipe lever. These 
wheels travel along parallel channel- 
iron guides to lift the loaded top of the 
table 


FLOOR RESURFACING 
Quick repair of a broken concreté 


washroom floor was accomplished 


46 


Weided , 
y" P Plates tervals 
4 x l4% peace At in 
Stoel Plates J 
Welded To — wie 
Spike Heads aa 








* Conerete 
Floor 


Holes Drilled 


ixes Driven 
Spikes Thru Metal + Concrete 


[Inte © (df Fioot 


without the time-consuming job of 
tearing out the old floor and repour- 
ing 

Plates of quarter-inch metal, 10 
foot by 14-inch, were laid in position 
in the washroom aisle. Holes were 
then drilled through the metal plates 
and down into the old concrete 
Heavy steel spikes nearly as big as the 
holes were driven into the bored 
holes, and the flush- 
welded to the top of the plates to 


heads were 
anchor them in place. 

After securing the first plate, the 
others were butted up and welded at 
intervals along their length. It was 
then necessary only to drill and pin 
the ends of all but the first and last 
plates. This makes an easy surface to 
move the heavy trucks and_ baskets, 
and exceptionally. good housekeeping 
has kept it from being dangerously 
slippery from spilled supplies. Any 
spillage is promptly hosed off. 

The “temporary” repair has worked 
so well the resurfacing job has been 


iadefinitely postponed. 


ALLEY-EXIT SAFETY 

Here’s how one plant countered a 
dangerous situation. Through one of 
those mysterious city ordinances a 
passageway on a plant’s property is 
really a “public” street. This has 
caused some headaches here, espe- 
cially since the bookkeeping depart- 
ments’ entrance is flush with the little 
alleyway. Anyone barging out the 
swinging glass doors could walk into 
some “tourist’s” car. 

The entrance has been recessed and 
a little ¢hrome-pipe guardrail has been 


set in place to make hasty exit diffi- 
cult. This guardrail holds a sign in 
position for anyone leaving the de 
partment to read. It says “Watch for 
Cars.” Now the worst thing that can 


Glass Devble-Deot 


Entrance 














happen is for you to wind up draped 
over the guardrail. (Safe enough . 


but winded. ) 


MANEUVERABLE PAIL 

As an example of the trouble we go 
through to alert you to these little 
gems, here's one we stole in Portland 
Oregon, at the big Oregon Laundry 
and Dry Cleaners. 

Tom Georges, Jr., showed me a 
sensible pail for handling liquid sup- 
plies in the washroom. Ordinary 12- 
quart dairy pails are used for this 
purpose. They are of stainless steel 
and have very sturdy bails. Best of all, 
however, there is a welded handle 
near the bottom edge to give the 
washman a secure two-handed grip 
when he’s transferring supplies to the 


washers. 


3 Gallon 
Stainless 
Steed 
Daity 

Pail 
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KEEP RUNNING 





This pair puts a new aspect on flatwork ironer 
maintenance, because together these prod- 
ucts form the most durable installation in 
the laundry business. 

REVOLITE Covers are fine-woven asbestos— 
fine woven to impart a fine finish. REVOLON 
Pads are asbestos and Dacron,* expertly 
blended by specialists in asbestos. 


*A Du Pont trademark 


R/M REVOLUTE Ironer Covers 
R/M REV@ion Ironer Pads 


The covers resist moisture, reduce staining, 
cut down washovers. The pads maintain roll 
diameter and retain resilience. This combina- 
tion is unsurpassed, providing a quality finish 
and dependable operation at high speeds 
and temperatures. 

Write for full information and prices or ask 
to have a REVOLITE representative call. 


Member A.I.L., L.S.A., N.A.1.L.M. 


REVOLITE DIVISION 


OF RAYBESTOS-MANHATTAN, INC. 
500 Fifth Ave., New York 36, N.Y. Phone: BRyant 9-4390 


SPECIALISTS IN ASBESTOS, RUBBER, SINTERED METAL, ENGINEERED PLASTICS 
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ONLY 
EXCLUSIVELY 


THESE ARE THE Vameo 
Druy Cleanomat 


own manufactured 
VAMGO-ARVAN’ Hydraulic @ All stainless steel cylinder and 
Strof-o-matic FILTER. ; condensation chamber with lifetime 


guarantee. 


The Vamco® Arvan Strof-o-matic filter and 
hydra-claimer combination is the perfected re- 
sult of years of research. and experimenting 
under the actual opérational conditions. It @ Full 9 tb. capacity. 

does the finest job of solvent filtration known , 

to science. It clearises the solvent automati- @ Pushbutton electrically controlled 


cally and dislodges the muck automatically in door interlock — cannot be opened 
a solid dry cake, and you never soil your hands. 


@ Porcelain exterior cabinet. 


while in operation. 


oe 


UV; QHNCEH coRPORATION Over 25 years experience engineering 


333 ATLANTIC AVENUE, BROOKLYN 1, NEW YORK and manufacturing commercial! 
dry cleaning and laundry equipment 
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WASHER- 
EXTRACTOR 


u 





Here at last, is what the industry 
has been waiting for. A com- 
mercial double capacity washer 
completely outperforms con- 
sumer machines, yet is only 
slightly larger. The Vamco® Duo- 
Washer is a dependable heavy 
duty machine designed to thor- 
oughly wash and damp dry up to 
20 Ib. of laundry. Its efficiency, 
speed, economy, convenience, 
simplicity and safety set it apart 
from other washers. 
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FOR FULL INFORMATION WRITE TODAY 


Clip and mail this coupon for, awn | 
pnt CORPORATION dept. H 
name of nearest distrib 333 ATLANTIC AVENUE 
BROOKLYN 1, NEW YORK « ULSTER 8-9800 


Name___ 








Company 
Address 


City — 
INDICATE CO OPERATOR a) 
TYPE OF a: 


BUSINESS C] DISTRIBUTOR Std 


Vameo CORPORATION 


333 ATLANTIC AVENUE, BROOKLYN 1, NEW YORK 
PLANT: Grafton, Wisconsin 
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Uniform Accounting 
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ADVERTISING and SALES PROMOTION 


Be Modern—Advertise 
with Gas 

Ceylonese View U. S. 
Laundering and 
Cleaning Procedures 
Charlotte’s Pixie Goes 
National 

Floor Signs Hard To 
Miss 

Mixing Merchandising 
and Service 
One Picture 
1,000 Words 
This Is Philadelphia 
What About Yellow 
Pages Advertising? 


Is Worth 


ASSOCIATIONS 


AIL Convention 
lights 

AlL—Young Men Bet 
PR To Win 

California Laundry and 
Linen Supply Associa 
tion 

California— The Dis 
neyland Clinic 

Coin-Op Equipment 
Conference 

Connecticut— Nutmeg- 
gers Shunt Coin-Op 
Fears 

Georgia — Attendance 
Tops Thousand at 
Georgia’s Trade Show 
Illinois-lowa Launder- 
ers at Rockton 

LCATA Announces First 
New Regional Exhibit 
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Allied Trades 

LCATA Is Back in Show 
Business 

LM’s at San Francisco 

LM’s Discuss Linen 
Costs 
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stitute 

Linen Suppliers Look 
to Future 
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—Tri-Staters Review 
Industry Progress 
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Minnesota — Gophers 
Smash Attendance 
Record 

NAILM — Highlights of 
NAILM’s National 
Conference 

New Jersey — Garden 
Staters at Jamesburg 

New Jersey — Garden 
Staters Take Closer 
Look At Coin - Op 
Cleaning 

New York — Empire 
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dising, Management 
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Sanitary Linen Cart 

Shirt Backs Mirrored 
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Wall Protection 
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Coin-Op Growth Con- 
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“WE GET BEST RESULTS FROM 
KEEVER-BEACH PRODUCTS” 


says Flowers Laundry, Atlanta, Georgia 


James J. Flowers, Jr. 


“in our main plant, which supplies linen to the 
leading hotels and motels here in Atlanta, we 
consistently get excellent results with Prime Sohp, 
Keever Starches and White Cap Blue. What’s 
more, we finish all our work on Keever Flat Work 
Ironer Pads and Press Pads. 


“Our package plant for family washes has a 
complete Keever-Beach formula consisting of: 
Prime Sohp, Phosrite, Hycon, Satinette Quick 
Starch and White Cap Blue. We use these same 
products for shirts with the addition of Lydet to 
lift the stains from collars and cuffs. Keever 
Press Pads are used here also. 


“Because of our long years of satisfaction with 
Keever-Beach products, it was natural for us to 
include Minisudz and Hycon packets when we 
opened 2 Coin-Op. 


“From time to time we have tried competitive 
products in all of our plants but we find we get 
best results with Keever-Beach Products. What’s 
more, the visits of your capable field representa- 
tive to our plants and his helpful suggestions have 
been most valuable.” 
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a KEEVER-BEACH Product for 
every operation from Break to Finish 


ALKADET — a complete high alkali detergent for 
heavy soiled goods. 
PRIME SOHP — a complete soap, supercharged with 
washing ingredients combined to provide the finest 
laundering. 
PHOSRITE — soap regenerator . . . improves the 
quality of work by converting lime soap deposis 
into active soaps. 
HYCON — high concentrated dry chlorine bleach- 
ing compound, made especially for professional 
laundering. 
SATINETTE — a blend of Wheat and Corn Starch 
. thin boiling, noncongealing, can be used hot 
or cold. 
SATINETTE QS — Quick Starch; it’s pre-cooked, 
complete in dry form, ready to use. Both SATIN- 
ETTE and SATINETTE QS are ideal for shirts, 
uniforms and all wearing apparel; also curtains and 
other fiat work. 
ULTRA-LITE — fluorescent whitening sour, high neu- 
tralizing, high solubility, eliminates bluing. 
PRESS PADS and IRONER PADDING — best grade 
steel wool, knitted to provide an even surface and 
Jong life. 


THE KEEVER STARCH CO., COLUMBUS, OHIO 





METSO DETERGENTS 


otek 


0% N 


Quality washing heads the list of how to 
attract greater sales volume. Spanking 
clean, whiter whites and brighter colors are 
results you can count on when your soap 
builder is Metso basic silicate. 

Metso’s soluble silica component speeds 
up washing by removing more soil and 
preventing its redeposition on the clean load. 

You will be doubly pleased—with im- 
proved test bundle reports as well as 
overall cost reductions. 
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METSO ANHYDROUS, anhydrous sodium metasilicate 
METSQ GRANULAR, sodium metasilicate pentahydrate 
METSO 99, sodium sesquisilicate 

METSO 200, sodium orthosilicate concentrated 
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NEW 
MANAGEMENT 
TOOL 
CHECKS 
PRODUCTIVITY 

__ OF 
40 MACHINES 


| 


Now’ progressive management can have a 


continuous and permanent check on 40 
machines or processes at a central point. 
With the EAI Bar Chart Recorder you can 
determine actual machine productivity as 
well as standby, inoperative, or downtime. 
Other information can also be recorded. 
mw EAI Bar Chart Recorders have enabled 
alert managements to make substantial in- 


creases in output without increasing | 


machine investment. Evaluations of plant 
layout, work schedules and equipment or 
process effectiveness have been greatly 
simplified. The recorder normally pays for 
itself many times over in the average plant 
in one year. @ Typical applications include 
scheduling of computers and data process- 
ing equipment, office machines, machine 
tools, commercial laundry equipment, 
printing equipment, piece-part processing 
or manufacturing operations. &@ Write for 
information today on how this recorder can 
assist you in reducing your operating costs. 


EAI-—— 


ELECTRONIC ASSOCIATES, INC. 


Long Branch, New Jersey 
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Abbott Linen Supply of Cincinnati uses “bundle system”... 


to us as the paper to wrap the bundles.. 


finds Bunn Tying Machines ‘as important 


. They're great labor savers,” says C. T. McClymonds, plant 


manager, ‘and far more efficient than gummed tape or other materials.” 


Export Dept. 


LAUNDRIES EVERYWHERE PROVE: 


t’s too costly to tie by hand 


In laundries across the country, 
where Bunn Machines have 
modernized bundle and package 
tying, managers report: 


“We now tie 66% more volume 
in 25% less time’’... “It would 
take 10 hand tyers to equal the 
output of our Bunn Machines”’ 
...‘‘Machines have repaid their 
cost in labor savings alone’’. . . 
‘‘We’ve reduced an all-day linen 
service bundle tying job to less 
than two hours.’’* 


Anything you now tie by hand 
in your laundry or cleaning oper- 
ation... roll towels, bundles, 


PACKAGE TYING MACHINES 
for over half a century 


B.H. BUNN COMPANY 


7605 Vincennes Ave., Dept. LJ-121 Chicago 20, Ill. 


10406 S. Western Ave., Chicago 43, lil 


shirt boxes, flatwork—even shirts 
before washing to prevent tan- 
gling...can be tied better, at 
lower cost and up to 10 times 
faster ona Bunn Tying Machine. 


Size or shape makes no difference. 
The machine adjusts automati- 
cally and always ties a slip-proof 
knot that holds tight. Bunn ma- 
chines are completely safe... 
virtually maintenance free... 
easily operated by anyone with- 
out special skill or training... 
readily movable to different loca- 
tions for various jobs. 


Send now for descriptive booklet. 


be 


MAIL THIS COUPON NOW 


B. H. Bunn Co., Dept. LJ-121 
7605 Vincennes Ave., Chicago 20, Ill. 


Please send free booklet which illustrates how 
we may cut costs with Bunn automatic tying 


Name 
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ANDERSON 
COLLAR 
. SUPPORT 


l= 


PATENTED 


ECONOMICAL 


STAYS IN PLACE 


—_ 





AVAILABLE IN 
| 3 GRADES ... Deluxe, Standard and 


| Economy grades offer a selection of price 
ranges to the plant operator 


2 COLORS... now—a choice of green 
or blue to harmonize with your present 
packaging 


Write for 100 free samples 


ANDERSON 


COLLAR SUPPORT CO. 


1443 East 120th Street 
Cleveland 6, Ohio 














¢ No more wrinkling 
e No more slippage 
¢ No continual tightening 


with the 
y4i)0) 05 oN 1 fe), | 
“SUR-DRIVE” 


for Flatwork lIroners 


The Apron ‘‘Sur-Drive" is a spiral 
WrelthitsMmrtcli-elel Mitch dite Memes oLta1eL 
‘“‘pebble finish.” It is easily in- 
stalled by your own engineer on 
both upper and lower drive rolls. 
The pebble surface assures true- 
tracking of both aprons—in fact, 
we guarantee both aprons will 
track together! Write for prices 
and full details 


ALSO—-FEED RIBBON “SUR-DRIVE” 
for Longer Ribbon Life 


Available from your DISTRIBUTOR, 
or write direct 


y4 |) 83 


MANUFACTURING CO., INC. 
633 Concord Avenue 
MAMARONECK, N. Y. 


MILMA’s new officers for 1962: President Maurice Kirby, Vice-President 
Al Feirman, Treasurer William Pace and Secretary Ernest Jones 


LM’s discuss linen costs 


THE NOVEMBER MEETING of the 
Metropolitan 


Managers Association was held the 


Institutional Laundry 
afternoon of the 15th at Presbyterian 
Hospital, New York City 

Approximately 55 members and al 
lied tradesmen attended the session, 
which this month featured a panel 
discussion on cost acounting. 

Speaking on the subject were LM’s 
John Nelan of Presbyterian Hospital, 
John Kenny, New York Hospital, and 
Fritz Field, Mount Sinai Hospital 

Two of the speakers acknowledged 
their hospital accounting departments 
kept cost records on the laundry, and 
their costs per pound averaged out to 
about 7 cents excluding linen replace- 


} 


ment. The third is charged for sup 


plies, administration, and his laundry 


payroll is budgeted at 2! 


2 percent ol 
total hospital payroll. Nevertheless, 
his final figure is very close to the 
others—6 14 cents per pound. 

It was generally conceded that it 
was impossible for a hospital laundry 
to produce linens for Jess than 5 cents 
a pound. And that the best average 
ranged somewhere 


figure probably 


between 7 and 9 cents. (Linen re 
placement costs generally run 22 to 25 
percent of total pound cost. ) 

In the discussion period that fol- 
lowed the panel presentations, the 
variety of questions raised made. it 
apparent that a standard cost account 
ing system for institutional laundries 
was a long way off if not an impossi- 
bility. However, it was commonly 
agreed that each plant must keep its 
own cost records to know what. it’s 
doing and_ to 


serve as protection 


against commercial laundries inter- 
ested in acquiring institutional ac 
counts. 

During the short business meeting 
which followed the session. members 
elected their officers for the forthcom- 
ing year. 


Maurice Kirby of 


Medical Center was elected president, 


Kings Countv 


succeeding Morton Weissberger of the 
Sheraton Atlantic Hotel. Other officers 
are: Al Feirman, Mount Vernon Hos- 
vice-president; Ernest 
Haspital, 
William Pace, Bellevue Medical Cen- 


pital, Jones, 


Roosevelt secretary, and 


ter, treasurer.—Henry Mozdzer 


Water recovery SYSteM—continued from page 23 


can handle 30 tons from a wet bulb 
or relative humidity of 78 percent 
with a spread of 7.5 degrees F, or 
95°F to 8714°F. 


spread and get a cooler water, pro- 


To broaden the 


vided the tower isn't loaded, you 
drop to 3 gallons per minute per 


ton of tower load, thereby obtain- 


ing a 10-degree spread instéad of 
‘ 


g 
> 


or 95°F water to tower, 85°F 


water from tower at 78 percent 
R.H 
3. Air to tower is filtered. The air in 
let side of this tower is provided with 
filters. to 
keep lint from the tumbler exhaust 
on the roof out of the tower fill. Other- 


wise such lint would eventually find its 


permanent-type industrial 


way into the suction strainer of the 


pump and very quickly cause cavita- 
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tion, with consequential head and ca- 
pacity reduction. 

4. Tower is dry-bottom. 
Washington, D. C,, has below-freezing 
temperatures during the 
months, the tower bottom is modified 


Because 
winter 


to have no storage function. The dis- 
charge from the fill is piped to flow 
from the tower pan by gravity to a 
receiver in the compressor and store- 
room below. The risers to the tower 
distributor are tapped below the store- 
room ceiling level to drain them back 
to the receiver for the same reason. 
When shut down, there is no water 
outside of the building to freeze. 

5. Control system. Four units—two 
air compressors, a solvent-cooling sys- 
tem and an 8-ton air-conditioning unit 
different 


ranges—are all phased into this single 


with three temperature 


tower recovery system. They are in 
three different sections of the build- 
ing and are all controlled from one 
central instrument panel. 

Each unit is individually controlled 
for its specific temperature range and 
is provided with out-of-range signal- 
ing instruments. Pump and tower fan 
are interlocked and the tower fan 
will run only when needed to keep the 
tower effluent within required limits. 
This feature keeps the tower evapora- 
tive loss to a minimum of less than 
] percent. 

Since aquastats were not readily 
available without special order to meet 
the requirements of this system, ordi- 
nary air-handling thermostats with 
used. The 


submersion wells 


bulbs of the thermostats are sub- 


were 


merged in graphite within the wells 
for rapid conductivity. For this reason 
their response is as fast as that of an 
aquastat and they do a fine job. 

6. Water supply. Water for this sys- 
tem is taken from a sodium-cycle (zeo- 
lite) softener. Thus it requires practi- 
cally. no bleed-off (ounces only per 
day) to keep undesirable concentra- 
tions of salts from building up on 
the tower fill and lowering its effi- 
ciency. 

The only salt that could build up to 
any appreciable amount would be 
sodium bicarbonate; this is readily re- 
moved, by simply recharging the sys- 
tem with a new supply of water. (75 
gallons), or washing it down with an 
ordinary garden hose. 

Since many of the chromate com- 
pounds are known to be toxic and are 
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also detrimental to pumps, this system 
is treated with a very small quantity 
of organic compound which is, in ef- 
fect, both an effective algaecide and 
an anti-corrosive, is nontoxic to hu- 
mans or animals, and is in no way 
detrimental to pumping equipment. 
No other treatment is required. 

7. Tower fill. The tower fill material 
has the highest mortality of all ele- 
ments that make up a system of this 
tvpe. So this tower has been furnished 
with redwood, because it contains na- 
tural extractives that are highly re- 


sistant to decay. Redwood also is 


amply supplied with its own volatile 
oil that is toxic to fungi and insects 
(The temperature range on this towe1 
is ideal for the propagation of fungi 
about 56°F to 85°F. 

Nevertheless, ultimate destruction 
of wood fill material is assured with- 
out chemical treatment. Its decomposi- 
tion is in any case both chemical and 
biological. Excessive concentrations of 
sodium salts will still cause delignifi- 
cation, and elevated pH ranges of 11 
or above will still cause dezincification 
of any nonferrous materials used in 


these systems 


The Famous “ONE-SHOT” Laundry Compound - 
Colgate 
WIKSOLV 


31326 


COMPLETE 
LAUNDRY 


< 


110 ; , 
LBS. WET ; for flatwork... 


ae . SS 
< a =x > . 
ROS 
SS EEE 


— 


for diapers... 


—______—— KWIKSOLV gives you all these advantages: —_—— 


* Fast removal of oily soil 
and stains 


* Practically dust-free formula 


* More effective dispersal 
of heavy soil 


* Savings in time and money 

* Special brightener for 
whiter, brighter washes 

* Better rinsing—uniform 
high-quality results 


Best of all, Kwiksolv is complete—no break compound or supplementary 
alkalies are required. For better-than-ever results on every type of wash, 
get Colgate Kwiksolv—the ‘‘one-shot’’ compound—today! 


Available in 110-ib. bags. 


mm: WRITE FOR PRICES AND LITERATURE TODAY Beene 


Associated Products Division 


COLGATE-PALMOLIVE COMPANY 


300 Park Avenue, New York 22, New York 
Atlanta 8, Ga. » Chicago 11, Ill. » Kansas City 11, Mo. « Newark 2, N. J. « Oakland 12, Calif. 
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inager. Jere Art Textile Corporation has expanded its Highland, III 


building to include new plant and administrative facilities 


\ccording to Ken Anderson, president, the expansion follows 
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urd ] Fred 


Micre In | 


business which he attributes in part to the 
introduction of new patterns, including a One-inch Check 
and ( Plaid 


fit all restaurant tables 


AS¢ 


ontemporary available in 60 colors, in sizes 


to 


American Permac has named W. C. Suter regional repre- 
sentative for the Texas Mr. Suter has had extensive 


experience in the industry, and is well-known through the 
J 


Middle West and Southwest where he has represented a 


area 


number of laundry and drycleaning equipment firms 
Wyandotte 
The 


Clesco Division of Tenax. Inc.. is currently proceeding with 
ndry deter- 


i wide expansion program. It has added manufacturing fa 
cilities in Columbus, Ohio, to its enlarged Cincinnati plant 
to make possible production of 10,000 coin-operated dry- 


cleaning machines by September 30, 1962. 
Clesco 


1eS 
e Neill, for 
has been 


has also expanded its sales promotion program 
with. heavy appropriations for advertising, and a merchan 
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aud Wow AJAX... 


THE ONLY CABINET SHIRT UNIT THAT 


FINISHES ALL TYPES 
OF SHIRTS & BLOUSES 


at absolutely no risk or obligation. 
Address your inquiries to AJAX, 
Box 449, Salt Lake City, Utah, or 
contact your nearest AJAX 
representative. 
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AJAX new versatility makes it possible to 
increase your profits through . . . FINER 


QUALITY — HIGHER PRODUCTION — 
LESS FLOOR SPACE—LOWER 
MAINTENANCE. 


Since 1929 -- “‘The Leader in Design” 


AJAX PRESSES 
619 So. 5th West Salt Lake City, Utah 





designed for 


dependability 


NELL 


wheels 


casters 


RUBBER TREADS 


5] 


RUST-PROOFED 


STRING GUARDS 


+ ma Ww + 


CALL YOUR LOCAL 
DISTRIBUTOR 


(Ne 


DARNELL CORPORATION, Lrp. 


DOWNEY (Los Angeles County) CALIF. 
$7-28 SIXTY-FIRST, WOODSIDE 77, LI., N.Y. 
36 NORTH CLINTON ST., CHICAGO 6, ILL. 


1000 PEACHTREE N. E., ATLANTA. GA. 


dising, distributor and dealer aid program which includes 
dealer newspaper ads, radio scripts, banners, mailing pieces 
and a new sales kit. The company’s financing program has 


been enlarged to cover a “package” including land, building, 


parking areas and drycleaning and laundry equipment. 


The Altamil Corporation has purchased the design and manu 
facturing rights to a coin-op washer and a companion coin 
and the B & G Machinery 


Co., who developed and manufactured the twin-type ma 


op drycleaner from Lloyd Byrne 


a limited basis. The machines will be manufac- 
Altamil’s M.E.C. 
and marketed nationally by the 


chinery on 
Company division in Neodesha, 
United Machinery 


distributor 


tured in 
Kans., 
Corporation under 


an exclusive agreement. 


Victor Chemical Works Division, Stauffer Chemical Com 


pany, has promoted Ralph P. Gates to director of technical 


service. Mr. Gates, who joined Victor in 1949, was appointed 
director of special products in 1960, and moved to the newly 


created sales post of administrative assistant later that year 


ROBERT B. FORNEY DAVID A. LEPAR 
Robert B. Forney has been named by Automatic Steam Prod- 
ucts Corporation director of sales for its Mr. Steam coin 


operated garment finisher, Mr. Forney has been associated 
with the laundry 


and assisted in the development of the concept of 


and drycleaning industry for the past six 
years, 
finishing pants and slacks in the Mr, Steam cabinet 
New Industries, Inc., has named David A. Lepar vice-presi- 
dent. He will also be vice-president of the firm’s subsidiary 
Automatic Laundry Company. Mr. Lepar will direct the 
sales of industrial and institutional equipment as well as 
coin-operated drycleaning equipment. 

Robert Myers Bateman has been appointed Southeastern 
regional manager of the Laundry Products “Department of 
Nelson Chemicals. Mr. Bateman, whose headquarters will 
be at 626 Fourth Ave., Albany, Ga., has had 16 years ex- 


perience in the laundry industry. 


Hydrotherm, Inc., in keeping with its expanded national 
sales program, has added three representatives to its sales 
force. L. E. Ledger Co., Birmingham, Ala., will represent 
Hydrotherm in northern Alabama. Virginia will be covered 
by Robert S. Lovelace Co., Richmond, while Johnson-Good- 
year, Inc., New Haven, 
Connecticut and western Massachusetts. 


Conn., will handle sales in central 
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Schloff Chemical and Supply Company has moved into its 
new expanded offices and warehouse in Minneapolis, With 
20,000 square feet of building and additional space for ex- 
pansion, the company will be able to better service its Fargo, 
N. D., warehouse and the five-state area covered by the firm’s 
seven salesmen. Among Schloft’s new facilities are two un- 


derground tanks for bulk distribution of perchlorethylene 


New York Pressing Machinery Corp. has appointed Saniuel 
Friedman sales manager of the laundry and drycleaning 
division. Mr. Friedman, former president of an allied trades 
firm, is a veteran of 25 years experience with drycleaning 
and shirt finishing equipment. He is a familiar figure in his 
Commanche plane, which he will aise to visit distributors 


throughout the country. 


W. R. Wallens, originator of the One-Hour Martinizing dry- 
cleaning franc hise has formed a company bearing his name 
to manufacture and sell a new water reclamation system for 
coin Jaundries. International patents have been applied for 
trademarked 


two years, and a pilot unit has been in operation in a com- 


and Tests have been conducted for almost 


mercial coin-laundry for several months 


The Extrudo-Film Corporation has entered into an agree- 
ment, subject to the approval of its stockholders, for its 
acquisition by Enjay Chemical Company, a division of 
Humble Oil and Refining. The entire organization and per- 
sonnel will remain intact. It is said that the move will enable 
Extrudo to continue its growth and to develop new products, 


as well as expand its existing capacity. 


Pinnacle Products has moved its Midwest offices to a new 
address at 5750 N. California Ave., Chicago 45, Ill. The 
new combination office and warehouse will carry extensive 


parts and feature service programs 


BILL SHOOMAN ALBERT J. NAUTA 


Bill Shooman has been promoted to executive vice-president 
of Metropolitan Dry Cleaning Machinery Co. He is well 
known in the Brooklyn, N. Y., area, where he has served 
Metropolitan for the past eight years. 


Albert J. Nauta has been appointed general sales manager 
in charge of all domestic and foreign sales for Hungerford 
Continued on page 64 
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MORE THAN 4,000 LAUNDRIES™ 


USE 


INVERSAND ZEOLITE 
WATER SOFTENERS! 


aia 


Hones Why... 


@ Over 200 sizes—one for every flow 
and capacity 


@ Manual or automatic operation 
@ Single or multiple units 


@ Your selection of six different 
zeolites 


@ Unequalled field service 


@ Prices and terms to suit most budgets 


* Suitable for both commercial and in- 
stitutional laundries. Send for Bulletins 
giving full details—or ask to have Rep- 
resentative call without obligation. Spe- 
cialists for 50 years in the economical 
over-hauling, rebuilding, and moderniz- 
ing of all makes of water softeners. 


he oe on oe oe oe oe es a  !. 


HUNGERFORD & TERRY, INC. 
| CLAYTON 8. N. J. 





Young men bet PR to Win—centinued from page 26 


which he preferred to buying any of 
the existing laundries 

With three trafic 
leading into the business section he 


needed to check the traffic ow to and 


majo arteries 


from the residential areas. 
A light 


“sky checks” between 3 and 6 p.m. in 


plane was chartered for 


order to get a clear picture ot the 


traffic on all three streets, A morning 


check was made in the same manne) 

Besides having a clear view of the 
trafic pattern, Mr. Fite said it was 
easy also to see in a,hurry the areas ot 
above-average Income homes and de- 
termine the location of various othe: 
mcome groups trom up there 

The three main‘ streets got pretty 
thorough traffic counts, with the li 
cense taken ot every fitth Car, plus 
whether man or woman driver, and 
an indication as to probable type of 
worker. Home addresses were deter- 
mined from the auto lieense and indi- 
cated on a big city map with pins 

Even the 


chec ked In the same manner to check 


women drivers were 
their driving habits and favored routes 
An idea 


of a womans income group was par- 


during the hours of the day 


tially established by her manner of 
dress and the car she was driving 
With this information Mi 


able to build his new drive-in plant at 


Fite was 


a location that has enabled him to 
make a most satisfactory growth along 


with the rest of the town 


A Matter of Records: Bruce Corrick of 
Denver Laundry and Dry Cleaning, 
Denver, Colorado, believes everyone 
keeps records of one kind or another, 
but many records that are kept are 
never used 

Mr. Corrick explained in consider- 
able detail his plant’s system whereby 
comprehensive, continuous records are 
kept of every lot of laundry 


through the plant 


going 


Since a large portion. of the. work is 
from a military contract based on an 
laundry schedule, 


the work load can vary considerably. 


unlimited-bundle 


Continuous records of this type of 
work at every step from mark-in to 
check-out are kept on a pound base. 
In this Way work Can be scheduled 
through every department at a definite 
proven pace. 

Conclusion: Never keep any record 


you can’t use 
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Routes and Research: Lou O'Brien, 
Model-Star Laundry Co., Danville, 
I}linois, told how his plant in a small 
town of 40,000 population is working 
on the AIL Armour Research Program 
to show their findings on stores and 
routes are applicable to both large and 
small plants 


Budgetary Control: Ken Davis, [deal 
Laundry, Claremont, New Hampshire 
suggested launderers “bottle up” thei 
costs with budgets and try to reduce 
the plants’ variable costs. 

In peak periods it is easy to throw 
in another girl to- take off some of the 
strain, but this extra employee reduces 
the profit for this period. Peak periods 
are times to make savings which can 
reduce the sting of the losses during 
slow periods. 

Mr. Davis pointed out that a budget 
simply is intended to be a monthly o1 
even weekly reminder to keep looking 


for ways to reduce costs. 


Why Not Manage? Harold Gotthelf, 
Jackson Steam Laundry & Cleaners, 
Jackson, Mississippi, feels a good man- 
ager is a most important person in any 
plant. But too many are afraid to 
break with traditional habits and long- 
established company policies. 

Mr. Gotthelt cited his own experi- 
ences when he came into the industry 


a tew vears ago as an owner. It was 


quite an effort to get up the courage 
to kick out “the one big happy fam 
ily” method of operating. It was quite 
al step to entorce al no-smoking rule, 
eliminate free laundry, and stop route 
men from driving their trucks home at 
night (to name a few changes). 

Most managers are afraid to dele- 
gate authority to others through fea 
of someone getting enough experience 
to beat them out of thei position 

Many are too resistant to changing 
of methods because it “didn’t work 
vears ago.” This failure might actually 
have been because the trial lacked 
sufficient push to make it work. 

Mr. Gotthelf closed with the remark 
that the manager or owner of a small 
laundry is more fortunate than the 
owner of a larger firm. This is because 
the smaller plant operator can experi 
ment with new ideas far more easily 
than the owner of a large unwieldy 
concern, since there is less traditional 


resistance to overcome. 


Room for Growth: Allen Corfee, Cor- 
fee’s Laundry and Dry Cleaners, Sac- 
ramento, affirmed that 
there was still great opportunity for 


California, 


growth in the family laundry business. 
The story of how his plant increased 
its volume through personnel training 
and advertising promotions will be 
carried in these pages next month 

—Lou Bellew 


Coin-op equipment conference 


ANOTHER SIGN of the times was 
the first annual convention of the Na- 
tional Automatic Laundry and Clean- 
ing Council, held in Las Vegas, Ne- 
vada, October 9-10, just before the 
annual convention of LCATA. The 
members of this group include 27 
manufacturers and 45 distributors of 
equipment designed for use in self- 
service laundry and/or drycleaning 
establishments. Many of them are also 
members of the Laundry & Cleaners 
Allied Trades Association, which ex- 
plains this convention’s time and place. 

Although several subjects were con- 
sidered, the dominant theme at this 
meeting concerned restrictive legisla- 
tion affecting coin-op installations. The 
consensus was that in most cases local 


governments will. welcome orderly 
constructive recommendations in con- 
junction with a suggested bill for reg- 
ulation of self-service installations. 

Chairman of NALCC’s executive 
committee is John M. Crouse, Whirl- 
poo] Corp.; vice-chairman-treasurer is 
Spencer N, Rich, Norge Sales Corp.; 
secretary is Monte Huebsch, Jr., 
Huebsch Originators. Other members 
of the committee include: R. R. Bailey, 
Cook Machinery Co., Inc.; T. W. 
Bruner, Bruner Corp.; Morgan Green- 
wood, Philco Corp.; John B. Lanagan, 
Standard Change-Makers, Inc.; C. J. 
Vondran, Westinghouse Electric Corp.; 
Don Williams, A. Q. Smith Corp. 
Executive director of the group is 
Clint S. Darling. OOO 
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Coming An editorial package designed 
r to help you avoid 


in 
the pitfalls of false economy 
March: through action... buying action— 


“HOW TO FINANCE 
LAUNDRY EQUIPMENT” 


1962 
Pre-convention 
issue 


Ever get tired of looking at equipment that you 
can’t afford? Now you can see all the new equip- 
ment exhibited at the convention show—with 
complete knowledge of how it can be bought 
profitably! 


In “HOW TO FINANCE LAUNDRY EQUIPMENT” 
AND—your 1962 you'll learn how modern credit and tax depre- 


Pre-convention issue ciation can make the purchase of new equipment 
easier than you may realize .. . the pros and 

e@ will reach you in plenty of time 

before you leave for the exhibit in cons of deferred payment buying in terms of your 

Pape own budget . . . the many financing methods 


@ will give you a preview of conven- 


tion plans, programs, exhibit lay available to you—plus a goldmine of practical 
outs—all for budgeting your busy ' ‘ 
Siete: tot slbiienalinie NEW ideas to help you plan your purchases in the 


© will bring you—in addition to most profitable and efficient way possible. 
“HOW TO FINANCE . . .”—The 


Laundry Journal’s customary down- 


to-earth articles and case histories THE LAUNDRY JOURNAL 


on how to get and do more busi- 


ness at higher profits. 466 Lexington Avenue, New York 17,N. Y. 


When you visit the A.I.L. convention in Chicago—McCormick Place, March 21-25, be sure to stop in at the Laun- 
dry Journal booth for a visit, a rest, or let us be of service to you in any way we can! 
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SEASON’S GREETINGS TO 
THE INDUSTRY FROM 
CUMMINGS-LANDAU, 

MAKERS OF THE FAMOUS 

C/L WASHERS AND THE 

C/L SLING RING SYSTEM. 

DISTRIBUTORS OF 
UNIPRESS, C/L SPENCER 
INDUSTRIAL DRY 
CLEANING UNITS AND 
OTHER FINE LAUNDRY 
AND CLEANING 
KQUIPMENT. 

305-17 TEN EYCK ST., BROOKLYN 6, NEW YORK 
HYacinth 7-1616 





CUMMINGS-LANDAU 


LAUNDRY MACHINERY CoO., INC. 


Allied Trades News 


Continued from page 61 


& Terry, Incorporated. A graduate in chemical engineering 
from Rensselaer ‘Polytechnic Institute, he came to Hunger 
ford & Terry in 1937. During World War II he served as a 
Major in the Sanitary Corps, U. S. Army, then returned to 
Hungerford & Terry in the sales department, where he later 


became assistant sales manager, 


Vic Manufacturing Company has completed its fourth ex- 
pansion in nine years at its main plant in Minneapolis. The 
new wing has 5,000 square feef of office space and 10,000 
The Vic plant 


square feet of additional production space. 


presently measures 85,000 square feet. 
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‘Rust Rem 


Dont order 
over 


ask for 


Wilson’s New 
/mproved 
Rust Remover 


e Extra rapid-acting 
e Extra penetrating 


e Convenient ‘“‘handi-grip” 
plastic bottle with 
non-drip spout 


Order RustGo in the 
money-saving 4-bottle 
carton from your jobber 


RustGo 


plastic 


New Products and Literature 


comes without perforations. Lit- 

available. 
American Mat 

1767 Adams _ St., 


Ohio. 


erature 1s 
Corporation, 


Toledo = 


PROMOTION KITS 
kits 


available monthly 


Promotion for coin-op 


laundries are 
They 


on a subscription basis. 


will comprise a catalog of com- 


plete information and recom- 


mended procedure in market 


research, competition, signs 


premiums, refunds, public rela- 
and 
pertaining to coin-ops. 
Vendaids, P. O. 
Cincinnati 1, Ohio. 


tions general advertising 


Box 483, 


PACKAGED BOILER 
BULLETIN 


The 


Flow 


Powermaster Positive 


packaged automatic 
boiler is described in a bulle- 
tin issued by the manufacturer. 


The boiler is said to incorporate 


TH 


E LAUNDRY 


Continued from page 12 


many advanced and exclusive 
including side 


Pyroflow 


design features, 
located furnace, 
burner system, and other fea- 
tures. Ratings, dimensions and 
approximate fuel consumption 
for 
sizes from 50 to 100 hp., 
also included 

a copy of Bulletin No. 
Orr & 


) 
Pa 


Positive Flow. models, in 


are 


For 
1275 
In 


> write: Sembower 


Reading 


CHEMICAL FEED PUMP 


A new Clayton chemical 


pump, made of synthetic rub- 
ver, is said to have no pockets 
and cause non-uni- 
form meterings. The 


actuated: hydraulically, 


to trap aul 
pump is 
with all 
mechanical parts submerged in 
oil. It is available in two models, 
a rated capacity 1 
and the 
100 


with 
g.p.h. at 0 to 15 p.s.i., 
other .8 15 to 
p S.1. 

Clavton Mfg. 
Calif. 


one 
g.p.h. at 


Co., El Monte, 


JQURNAL 





News asout people 


NORTH CENTRAL 


Three F Laundry, 731 E 
Dayton St., Madison, Wis 
has reopened its branch office 
Winnebago St., 
it a new location at 2317 E. 


\\ ashington Ave, 


formerly on 


Services Industrial Cleaning 
Co., Ine., and Mechanics 
Overall Cleaning Co., both of 
Kansas City, Mo., 
acquired by Angelica Uniform 
Co. of St. Louis. Both firms 


will continue 


have bee n 


under present 
management. Principals of the 

Albert Git- 
Singer; Will- 


is president of 


acquired firm are 
low and Ben E 
ard L. 
Angelica 


Levy 


Ralph E. 
Little and 
have leased 
Eastgate Shopping Plaza, Lo 


Ind., for the estab 
] 


Hanna, John J. 
Albert E. Burke 


property in the 


gansport 


Mr. and Mrs. Chuck Pet- 
tingill have purchased a laun- 
dry in Waukon, 


Ralph Sweeney. 


Iowa, from 


Pekin (Ill.) 


Cleaning Co. is now operating 


Laundry and 


in a new plant. The plant is 
owned and operated by Ideal 
Troy Laundry and Cleaning 
Co. of Peoria, which also op 
erates P D Q Laundry and 


Cleaners on Lake St. in Peoria 


Spic and Span, Inc., Mil 
waukee, Wis., has 


its production facilities 50 per 


INnCTeASE d 


cent with the purchase of th 
Square D plant No. 2 at 4301 
N. Richards St. Edward A 
Miller, Spic and Span presi 
dent, said the 
consolidate all its 


drycleaning and 


company will 
laundry 
commercial 
textile maintenance operations 
now conducted at three loca 


tions, in the new building, as 


tail stores, including those in 
Racine and Waukesha, and 20 
delivery routes, including the 


Ideal Uniform Service division. 


Mabel ( Minn.) 


held a two-day grand open- 


Laundry 


ing celebration recently which 
was attended by 450 people. 


Arther Lerberg and Emery 
R. Miller established 
Ellendale Laundry 
in the 
Bldg 


have 
( Minn. 


remodeled Thorson 


Adelman Laundry-Cleaners, 
Milwaukee, Wis., has opened 
1 new drive-in at W. Good 
Hope Rd. and N. Teutonia 
Ave [his gives the Adelman 
organization a total of 89 
sales outlets servicing areas in 
Racine Port 
Washington, Grafton, Meno 


Oconomowo< 


and around 


mee Falls, 
Waukesha, Oak Creek, New 
Berlin, Milwaukee and Lake 


ireas 


Harry Butler, Jr., 


field district manager for the 


Sprin 


industrial laundry and dry 


was named “Man of the Year” 
for his company at the firm’s 
annual sales meeting. Approx- 
imately 50 sales and service 
men attended the affair and 
saw Mr. Butler receive a 52- 
piece set of sterling silver and 
a plaque from William Crotty 
vice-president of the 


sales 


company, 


NORTHWEST 


Mrs. Ethel Davis and Mr. 
and Mrs. Beryl 
partners in the laundry recent- 


ly established in Ansley, Neb 


Davis are 


Dwight Weir has in 
nounced that he will reopen 
the drycleaning department 
of Deer Lodge Mont 
dry, which he sold a year ago 
Mrs. Weir will assist her In 


band 


L iun- 


(Wash.) 
under the new management 
iS Mi Ilr iith B 


Bert Green, 


Skagit Steam 


1 


former owners 


Dyne New Service Laundry & 


Crotty, Luc., of Dayton, Ohio Drv Cleaners, 608 S. E. Lane 


lishment of a laundry and well as business offices. The cleaning firm of Van 


drycleaning concern. firm currently operates 50. r« 


keeps them smiling-and 


2~ JOMAC 04 


coming back for more! 


Your customers may not know why you turn out a better job, but 
one of the big answers is Jomac 54. On your body presses and 
wearing loop-pile fabric gives free 


collar-and-cuff machines, its long 


passage to steam and hot air. That, plus its scorch resistance, 


absorbency and resilience, means an outstanding job—one to bring 
customers back time after time 

Users report that Jomac 54 cuts downtime 
padding costs from 25 to 40%. There are 
No wonder smart | 


by it! Get Jomac 54 Press Padding from you 


crow’s-feet, no wrinkles 


tributor. Write for his name and addres 


Philadelphia 38, Pa 


24-K Press Padding and Jomac 33 also available 


NO BROKEN 


BUTTONS NO CROW'S-FEET 


JORMI 


PRESS PADDING 


NO WRINKLES 
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Ww You can pin 
in half the time 


SAVE SPACE 
SAVE NETS 


Key-Tag NET-HOLDER 


Nets are on or off in one mo 
tion—the holder helps you pin! 
No lifting, no bending. Holds 
any size net fully open. Rotat- 
ing floor model ($55.00) holds 
5 nets in 20% less floor space 
Single-net wall or table mode! 
($8.95) folds completely out of 
way. Special anchor and rub- 
ber tips make nets last longer. 
No hooks to Cause injuries. 
Write for bulletin, 


held an 


guided tours 


Ave., Roseburg, Ore., 


Opel 
for 


hous i and 
he a9 


inspect .its 


l 

t 

t 
ewly re} 


Dominec and Swede San- 


tero have opened a laundry in 


Lewellen, Neb 


Cliff Gambs, Riteway Laun- 
dry, North Platte, Neb., has 


vanded into the 


business. 


line nh sup- 


Best Laun-Dry Cleaners, 
North Platte, Neb., 
remodeling it 
added 


equipme nt 


recently 
compl te d 
tront ofhice and has 


new laundry 


CANADA 


Duane Miller, operator of 
Muskeka (Ont.) Laundry, lo 
cated on Wellington St., has 
add dry 
leaning equipment to his es- 
iblishment 


announced plans to 


Oromocto (N. B.) Laundry 
has been opened in .the Oro 


mocto Shopping Centre. 


KEY-TAG CHECKING SYSTEM Div, 


THE RISDON MANUFACTURING CO. 


NAUGATUCK, CONN. 


EAST 


Jerry Taub has announced 
the opening of Cradle Diaper 


Service, Inc., Stamford, Conn. 


Mr. Taub 


new company, 


president of the 
and his assocl- 


in the 


since 


be en active 
industry in Stamford 
1944 through their ownership 
Cleaners, White 
and White 
They sold 
out their interests recently to 


ates have 


of Fashion 
Mountain Laundry 


Fashion Cleaners 


go into the new venture. 
Other officers are Bernie Taub 
Harold 
vice-president, Her 


secretary 
Skigen 
bert, Bootzin, 


ind Helen Russo, 


iver 


-treasurer, 


sale S manager, 


office 


man- 


Laundry Co., 145 
Bethlehem, Pa.. has 
purchased property in the 
1800 block on W. Market St. 
for its new location, following 


and_in- 


Electric 


Ohio Rd., 


interior renovations 


stallation of new machinery. 
Halkias heads the 
firm, assisted by his two sons 
Nondas, vice-president, and 
Theodore, 


George 


Secretary-treasurer 


eliminate stooping, 
get more work done 


Shamrock spring platforms make 
bending and stooping obsolete 
—your operators work “‘off the 
top’. You get more work done, 
save time and money. Made 
with high-grade steel wire and 
sturdy duck. Platform hooks on 
4 corners, sinks or rises as the 
work load increases or decreases. 
Write for prices—or contact your 


Shamrock jobber 


A building permit has been 
a $14,000 Jaundry 
Penth Eri Pa.. it 


issued for 
at 414 E. 
was reported recently 


WEST 


Marysville (Calif. ) 
Cleaning, 828 
Fifth St., has added new shirt 
finishing equipment. Charles 
B. Gross, Roy Welch and John 
Lauff are partners in the firm 


Laun- 


dry and Dry 


Winfield ( Kans.) State Hos- 
pital and Training Center has 
completed construction of its 
new laundry building. 


Lou Kenney, owner of 


Home Laundry, 222 Wilson 
Ave., Vallejo, Calif., 
taneous combustion was the 
most likely 
which destroyed several hun- 
dred dollars worth of freshly 
laundered towels recently. 


said spon- 


cause of the fire 


(Hawaii) Laundry 


announced plans to 


Kauai 
Co. has 
1 50 by 90-foot building 

Eleele 


lease 


in the Shopping Cen- 


Made by 


MEESE, INC. 


Office & Plant—MADISON, IND. 


ter for establishment of a 


laundry, 


At Vallejo (Calif.) Steam 
Laundry, 301 Pennsylvania 
approximately 200 butcher 
coats were destroyed when a 
steam dryer became overheat 


the night 


SOUTH 


Croppers Laundry and 
Cleaning, Lexington, Ky., has 


ed during 


one-hour dry 
cleaning plant at S. Ashland 
and Euclid Aves Kenneth 


Rush stated that besides dry- 


purchased a 


cleaning, the new location will 


provide aJl types of family 


laundry service 


(S. C.) Steam 


added new 


Florence 
Laundry 
laundry and 
equipment. The firm, founded 
in 1899, is now 
by Claude and R 
Smith, grandsons of the found- 
evs, Eugena and Claude Smith 


recently 


drycleaning 


co-managed 
Sidney 


Linen Service of 
Tenn., a division of 


Clean 
Jackson, 
Southern 


Laundry Cleaners, 





OFFERED 
SUBJECT PRIOR SALE. 
READY FOR IMMEDIATE 
DELIVERY AT 
BLUE WHITE LAUNDRY, 


STATEN ISLAND, N. Y. 
4—42 x 84” AMERICAN CASCADE 


FOLLOWING EQUIPMENT 
UNLOADING WASHERS, COMPLETE 





WITH FULLY AUTOMATIC SUPPLY 


CONTROLS. 


IRONER 


MONEL METAL WASHER 
WITH HAMILTON SPRING PADDED 
ROLLS AND REEVES DRIVE. 


2—54” AMERICAN NOTRUX EXTRAC.- 
WITH 2 SPEED MOTOR. 


TORS WITH 5- SETS CONTAINERS, 
JIB CRANE AND HOIST FOR SAME. 
2—25” HUEBSCH HANDKERCHIEF 


AND NAPKIN IRONERS WITH FLUFF- 


AMERICAN 120” 8 ROLL 
ERS. 


42 x 48” 


4—HUEBSCH TWIN TUMBLERS. 


NATIONAL DAMP ASSEMBLY CON. 


FANTOM FAST AIR OPERATED MA. 
VEYORS. 


AMERICAN CABINET SLEEVERS 
CHINES. 


AMERICAN AUTOMATIC SHIRT FOLD- 
WITH MEASURING EYE. 


BUTTON AND SEWING MACHINES. 
ING TABLES. 


6—HUEBSCH 36 x 30” TUMBLERS. 
POWER DRIVEN. 


3—POLYMARK MACHINES. 
KEYTAG PINS WITH BARS. 


TRINOR SCALES. 


COMPLETE DRY CLEANING EQUIP. 
MENT INCLUDING ACECO OPERATED 


PRESSES. 


IN 
Srooklyn 6, N. Y. 


HYacinth 7-1616 


CUMMINGS-LANDAU 


15 and 20 H. P. WORTHINGTON 
305 Ten Eyck St. 


WATER COMPRESSORS. 
PLANT CLOSED DECEMBER ist. 


MACHINES WELL MAINTAINED. 
GOOD OPERATING CONDITION. 
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QUALITY 


Pa 


LEADER 


NET PINS 
MARKING PINS 
BLANKET PINS 

SAFETY PINS 
STRAIGHT PINS 


@ Coiled or Coil-less 


PIN SET TRANSPORTS 


PIN STRAIGHTENERS 
Ask Your Jobber 


* COMPANY 7 





@ Brass, Stainless, Brass Finish 


“Brass-Stainless Combination _- 
Sizes — 11/)-inch to 5Y/,-inch 
Sharp or Stenderized Ball Point 
Plain, Numbers, Letters, Special / y, 


i 


J 


PIN CARRIERS — Brass or Canvas 
COLOR-CODED FLAG MARKERS 


r Write 


110 14th Street 


KEYES-DAV IS/ Battle Creek, Mich. 








has announced plans to  in- 


crease its services in Jackson 
and West 


new sales re presentatives have 


Tennessee. Two 


joined the firm, according to 
Hugh Weiland, general man- 


ager 


John W. Lowe Hl, secre- 
Manhattan 
Washington, 


tary-treasurer of 


Laundry Co 


D. C:, has been named chair- 
man of the laundries division 
of the Merchants and Manu 
facturers Association and a 
member of the board of gov- 
ernors. Mr, Lowe _ represents 
the third 
family in Manhattan Laundry 
and succeeds Gordon W. Bon- 
nett, {ioe of Old Colony Laun 


dry as M & M chairman. 


generation of his 


OBITUARIES 


Harry T. BENNETT, 86,_ re- 
tired owner of Old Colony 
Laundry, Plymouth, Massa- 
chusetts, died recently. He 
was a member of the Masonic 


Lodge of Plymouth. 


Myrrte May Guass, secre- 
tary-treasurer of Parisian 
Laundry and Dry Cleaners, 
Ltd., London, Ontario, Can- 
ada, died recently. Miss Glass 
retired in 1954 after being 
with the firm for 25 years 
Surviving is a sister. 

RAYMOND J. Korerskr, 51, 
former president of Elston 
Laundry Company, Chicago, 


Illinois, died recently after an 


DECEMBER, 1961 


extended illness. Mr. Koterski 


is survived by his wife, moth- 


er, father and son 


Tom G, LEACHMAN, 75, own- 
er of Monarch Laundry-Clean 
ers and president of Leachman 
Laundry, Dallas, Texas, died 
recently, Mr 


served as 


Leachman had 
president of the 
Texas Laundry and Dry Clean- 
ers Association; was a found 
er, director and member of 
the Dallas Athletic Club; a 
director of the Republic Na- 
tional Bank and Preston State 
3ank. He was a 32nd degree 
Mason. Survivors include his 
wife, three daughters and a 


son, 


BULLDOG 


BAR-MASTER 
KNITTED NYLON NETS 


This photo shows the actual net size 
of our Bulldog Bar-Master net. . . 
but only a trial, in your own wash- 
ers will point up the many advan- 
tages inherent in the ‘slow-knit’ 
method by which they are manufac- 
tured in our mill: Scientifically bal- 
anced; open knitted for free washing 
action; preshrunk, will not stretch or 
‘hour glass’ in shape. Expands in 
width, handles all types cf wash 
safely; Easy on hands and buttons; 
Easier loading, pinning, washing, 
and sorting. Longer wearing . 
Best dollar for dollar net value in 
the field. 


Your jobber has all sizes and col- 
ors in Bulldog Bar-Master nets. Or- 


der today. 


X. S. SMITH, INC. 


RED BANK = NEW JERSEY 


convention CALENDAR 


National Institute of Rug Cleaning, Inc. 
Queen Elizabeth Hotel, Montreal, Quebec, Canada, January 
13-16. With exhibit 


Minnesota Institute of Laundering and Cleaning, Inc. 
Hotel St. Paul, St. Paul, Minnesota, January 20-21 


Louisiana Laundry and Cleaners Association 
Captain Shreve Hotel, Shreveport, Louisiana, January 26-28 


Texas Laundry & Dry Cleaning Association 
Sheraton Hotel, Dallas, Texas, February 1-3 


New Jersey Laundry and Cleaning Institute 
Essex House, Newark, New Jersey, February 10 


Diaper Service Industry Association 


Americana Hotel, Bal Harbour, Florida, March 14-17 


Naticnal Institute of Drycleaning 
Palmer House, Chicago, Illinois, March 20-22 


American Institute of Laundering 
Convention and Exhibit, Sheraton-Chicago Hotel and Mc- 
Cormick Place, Chicago, Illinois, March 21-25 


National Association of Institutional Laundry Managers 
Hotel Schroeder, Milwaukee, Wisconsin, March 21-24 


California Laundry & Linen Supply Association 
Rivera Hotel, Palm Springs, California, May 3-6 


hio Laundryowners’ Association 


° 
Leland Hotel, Mansfield, Ohio, May 9-11 


South Carolina Association of Launderers & Cleaners 
Greenville, South Carolina, May 16-17 


Linen Supply Association of America 
Edgewater Beach Hotel, Chicago, Illinois, May 16-20 





classified 
department 


10¢ a word for the first insertion and 8¢ a word for each subsequent, 
consecutive insertion of the same ad. Advermsements set in capitals or 
bold face type 15¢ a word, first insertion, 10¢ a word for subsequent, 
consecutive insertions. Minimum charge—82.00 (new or repeat). 

5¢ a word for first insertion, 
ion of same ad. Min- 
double 


Help Wanted and Situations Wanted ads . 
4¢ a word for each subsequent, consecutive insert 


imum charge $1.00 (new or repeat). Capitals or bold face type 
these rates. 


Ads including full payment must be in our hands by the first of the 
month. Payment must accompany all orders. Add cost of 6 words if 
answers are to come to a bor number to be forwarded by us. Rates are 
net, not commissionable. 


Mail your box number replies to THE LAUNDRY JOURNAL, 466 Lexington Ave., New York 17, N. Y. 





HELP WANTED 


LAUNDRIES AND CLEANING PLANTS FOR SALE 





Unusual opportunity for person with proven 
of training and supervising ten estab- 
routes. This company is top quality in its field 
All replies confidential. Mr. Nichols, Plaza 
Kansas City 11, Missouri 2607-7 7 


Route sales 
ability to 
lished city w 
and potential is unlimited 
& Laundry, 4200 


supervisor 
take complete charge 
ide retail 


Cleaners Penn., 


LAUNDRY MACHINERY SALESMAN—To sell large washroom ‘equipment 
institutional linen and industrial type laundries. Must be experi- 
d sales record, Salary plus commission plus other benefits. 


used in 
enced with g 
Send complete resume with reply. All 


THE LAUNDRY JOURNAL. -7 


n to right man 
2ntial. ADDRESS: Box 2621, 


LAUNDRY FOREMAN FOR PLANT DOING ONLY FAMILY WORK. 
MUST HAVE ALL-AROUND EXPERIENCE INCLUDING QUALITY PRO- 
DUCTION METHODS AND EQUIPMENT MAINTENANCE. IMMEDIATE 
OPENING. TOP SALARY PLUS PROFIT-SHARING PLAN. CONTACT 
W. E. WULLER, 1422 E, DOUGLAS, WICHITA, KANSAS. 2631-7 


SALESMAN 


mpany selling the best lines of 
2aning machinery 
territory. Man 
this field 


THE 


and drycle 
with protected 
me experience in 


ADDRESS: Box 263¢ 


LAUNDRY JOURNAL. 


New York City laun 


MANAGER cadena DEPARTMENT: Large 
ile large operation 


excellent lary and opportunity in fairly 


ADDRESS: Box 263 THE LAUNDRY JOURNAL. 


doing over $130,000 sales 
years. Owner wishes t 
retire and will not refuse any ADDRESS: Box 2587 


THE LAUNDRY JOURNAL. 2 


Modern commercial and family laundry and perk drycleaning plant ir 
Salt Lake City, Utah. Gross sales in excess of $300,000. New plant— 
excellent proposition. Fastest gr: West. ADDRESS: Box 


2634, THE LAUNDRY JOURNAL, 2 
northeast Ohi $110,001 


Good-sized laundry near Chicago, 
In business 40 


For sale 


in family and commercial work 
reasonable offer 


swing city in the 


LAUNDRY AND DRYCLEANING PLANT in 
year volume, A sturdy brick building built for the purpose in 1929 
which cannot be duplicated for twice the selling price. Ample 
experienced help, profitable. To be sold with without 


ADDRESS: Box 2635, THE LAUNDRY JOURNAL. 2 


WELL-ESTABLISHED LAUNDRY AND DRYCLEANING PLANT IN FAST- 
GROWING FLORIDA CITY: Average past 4 years 


$195,000. Full terms of sale available to responsible 
buyer with laundry experience. ADDRESS: Box 2628, THE LAUNDRY 
JOURNAL. 2 


parking 
property 


annual volume for 


particulars and 


, ; ' 
laundry and linen supply busines cated in 
A real going concern. No reasc¢c 


THE LAUNDRY JOURNAL. 


We desire to sell our 
southeastern Massachusetts 


ADDRESS: Box 2624, 


nable offer 
refused 
laundry and drycleaning, also room for coin-o} 

parking lot, modern machines, main highway 


THE LAUNDRY JOURNAL. 


For sale: C 
Established 
near Detroit 


mplete 
Large 
ADDRESS: Box 2623 


1925 











SITUATIONS WANTED 





Pian ser neti OR siaigigperenaay 20 years experience. All — ses 
r year 1, Production, meth 

; THE LAUNDRY JOURNAL. 

-5 


industrié or liner Iippl 43 


ADDRESS: } Box 26 


Seek 
ent empl ment 44 year d rer years supervisory 


ADDRESS. Box 2606, 


rintendent, laundry and duction record. 


experience. Married wit! 


THE LAUNDRY JOURNAL. 


} nce , re profit ran 
ana ala 1t Of tulure pron I an pp 


. ADDRESS: B 


000 cash 


aggre ive compar 


THE LAUNDRY JOURNAL. 


> . 
Laundry production manager witl 
feam iaur 


THE LAUNDRY JOURNAL. 


—linen supply—s 
DRESS: Box 2582 


ipply. Over 
ADDRESS: 


hase of laundry and dryclear 
upervisory experience O.M.1 


42, THE LAUNDRY JOURNAL. 








SALESMEN—DISTRIBUTORS WANTED 





yuipment witt kn rledge 
territory. Fine opportunity wit) 
mpany. Ser —ADDRESS: Box 2626, THE LAUNDRY 
JOURNAL. 4 


EXCLUSIVE FRANCHISE $10,000 AND UP ANNUAL EARNINGS: Na 
in business, expanding distribution of 
cleaning machine 
indus- 


nal manufacturer, 23 yea 
high velocity spray-on 
linen supplies, 


re than a 
for all types fleets for laundrie 
Year-round sales, return on 
Less than $2,500 gives you exclusive territory 
with national accounts turned over for immediate income, Complete 
training program backed with national) advertising and bona fide sales 


ADDRESS: Box 2622, THE LAUNDRY JOURNAL. -14 


trial launderers, drycleaners, etc proven 


nvestment inventory 


leads 


68 


Tel. Area Code 617, 


CONSULTANTS 





individual prob- 
industrial, 


Surveys of complete plants, single departments, or 


lems. Any type laundry—commercial, linen supply, family, 
institutional. Al] phases including methods, incentives, layouts, produc- 
tion controls, mechanical, chemical, textile. HARRY COHEN, LAUN- 
DRY MANAGEMENT CONSULTANT, 745 Fifth Avenue, New York 22, 


N. Y. Tel.: ELdorado 5-1353. 1612-25 


11 too high? Are your production supply costs 
yur sales promotions? Are your 
t T. Edw. Spence, LAUNDRY 


Nebraska 2633-2 


productive payrc 


>u use a boost in 


Is your 
too high? Could y 
profits what they should be? If not, con 
SPECIALIST, 5210 N Omaha, 
CONSULTANT IN ROUTE SALES MANAGEMENT AND LABOR RELA- 


TIONS . . NELSON K. BROWN, 8 Fr Circuit, Winchester, Ma 
PA 9-6541, 24-hour daily, 2625 


49th St 


ancis 
service 








REPAIRS — PARTS — SERVICE 


REPAIR PARTS FOR ASHER IRONERS; GEARS ALL SIZES. Expert service 
men who know how. BAEHR 
Newark 5, N. J. 1228-37 





men. Ful! line of Asher ironers rebuilt by 
LAUNDRY MACHINE CoO., 29 Cal 


umet Street, 








BUSINESS SERVICE 





ATTENTION LAUNDRYMEN—Investment payoffs in less than one year 
—we install rebuilt cylinder-type ironers to your four or six roll ironer— 
do flatwork at a terrific saving ir du ye payroll and claims—no g 
sheets—spreads—done in one pas Write 


r phone for additional information. BIEL’S MACHINERY CO., 25-27 
WEST 23RD ST., BAYONNE, N. J. HEMLOCK 7-3033. 2618-10 


backs—pillowcases—contour 








PROFESSIONAL NOTICES 





CARRUTHERS’ BULLETIN—the statistical Bulletin for the laundry and 
cleaning industries—weekly sales reports—monthly cost trends and 
articles of timely interest. 64 Bulletins—$15 annually—check in advance 
1 yr. $13.50, 2 yrs. $25. John Carruthers & Co., Inc., 909 Little Building, 
Boston—a statistical organization affiliated with John Carruthers & Com- 
pany, Accountants and Management Consultants, Boston, Hartford and 
Washington. 201-27 


THE LAUNDRY JOURNAL 











SUEDE AND LEATHER SERVICE 


MACHINERY FOR SALE (Cont'd) 





SUEDE and LEATHER—Cleaned, dyed, refinished. Guaranteed ‘‘FRENCH- 
TEX" process. LaAFRANCE DYE HOUSE, 7606 Carnegie Ave., Cleveland 
3, Ohio. ‘‘Member of the S. L. R. A." 2239-13 


AMERICAN and TROY 5-ROLL 100” IRONERS, ironing goods on both 
sides in single pass. Can be arranged for return feed. CUMMINGS-LAN- 


DAU Laundry Machinery Co., 313 Ten Eyck Street, Brooklyn 6, N. Y. 
6766-4 








MISCELLANEOUS MERCHANDISE FOR SALE 


NYLON LAUNDRY NETS 24x36” ONLY $13.50 PER DOZEN. HANKY 
NETS $3.95 PER DOZEN, 18’’x30’’ NETS $8.95 PER DOZEN. WRITE L. S. 


SUPPLY COMPANY, 211-57 18th AVENUE, BAYSIDE 60,N. Y. 2241-45 


a time) ARROW, MANHATTAN shirts for 
FISHER REPLACEMENT 


2619-45 





BUY WHOLESALE (one at 
PROLAUN ‘shirts for sale or rent 
©. Box 8082, Memphis, Tenn 


claims only 
SERVICE. P 


HENRY FISHER REPLACEMENT SERVICE, 


Shirts, towels, sheets, socks, 
discount, 


Memphis, 
for claim 


2629-45 


P.O. Box 8082, 


Tennessee shorts, handkerchiefs, 


about 25 








MACHINERY WANTED 


ALL TYPES OF LAUNDRY EQUIPMENT WANTED, ADDRESS: Box 2384, 
THE LAUNDRY JOURNAL. -3 





All types of flatwork ironers wanted for export. ADDRESS: Box 2537, THE 
LAUNDRY JOURNAL. 3 


WANTED: SAGER A SPREADER and 42 x 42 HUEBSCH TUMBLER. EF. R. 
Baker, Queen Quality Laundry, 3 Joy Road, Detroit 6, Michigan 
2613 z 


National ke »ard marking machine, used, air r electric 


THE LAUNDRY JOURNAL, 


WANTED: 
ADDRESS: ; x 2627 








MACHINERY FOR SALE 


-84” -96"” American unloading washers; 
42x 84” Troy, American and Ellis two-pocket washers; 200 lb. Prosper- 
ity open-end washers; 100 lb, Glover washer-extractor; 25 lb, Prosperity 


CHICAGO USED AND NEW LAUNDRY EQUIPMENT 
2516-4 





USED EQUIPMENT: 42 x 54” 


open-end washer. 


CO., 3128 WEST LAKE ST., CHICAGO 12, ILLINOIS, NE-87764. 


big stock, terms. Baehr Laun 


ASHER ironers 48 x 120, 32 x 120. Rebuilt, 
Newark 5, N. J. 2240-4 


dry Machine Company, 29 Calumet Street, 


USED EQUIPMENT: 2—42 x 84” Super unloading washers; 2—50” Ellis 
No Trux unloading extractors, 1—American 8-roll 120” ironer with 
spring pad and vacuum, 1—100 Ib. Glover washer-extractor combination. 
CHICAGO USED & NEW LAUNDRY EQUIPMENT CO., 3128 WEST LAKE 
ST., CHICAGO 12, ILLINOIS, NE-8-7764. 2517-4 


One—SUPER 2-roll 120” 
rebuilt. One-—Used 8-roll 12 


MACHINERY COMPANY, 11 


steam-heated return siiaiehailiinan 
SUPER LAUNDRY 
Chicago 13, 

2137-4 


chest-type 
0” chest-type ironer. 
13 West Cornelia Avenue, 


Illinois. 


STAINLESS STEEL CONTAINERS FOR 50”, 54” & 60’ UNLOADING EX- 
TRACTORS IN VERY GOOD CONDITION AND READY FOR IMMEDIATE 
DELIVERY. THESE CONTAINERS AVAILABLE BECAUSE EXTRACTORS 
CONVERTED TO C/L SLING RING OPERATION. CUMMINGS-LANDAU, 
305 Ten Eyck Street, Brooklyn 6, N. Y. 2365-4 


UNIPRESS BAS CABINET SHIRT BOSOM PRESS. REBUILT EQUAL TO 
NEW. CUMMINGS-LANDAU, 305 Ten Eyck St., Brooklyn 6, N. Y. 2372-4 
54 x 120” C/L REBUILT MONEL METAL WASHER, NEW DOUBLE END 
ROLLER CHAIN DRIVE, NEW C/L EVERTITE DOORS, DIRECT MOTOR: 
DRIVEN THRU “‘V’’ BELT. EQUAL TO NEW IN EVERY RESPECT. CUM- 
MINGS-LANDAU, 305 Ten Eyck Street, Brooklyn 6, N. Y. 2111-4 


RARE OPPORTUNITY—SAVE $6,000 TO $10,000 ON PRACTICALLY 
BRAND-NEW 1961 MODEL WASHER-EXTRACTORS. For sale: 2 WASH- 
EX 64-LA laundry washer-extractors, 4-pocket, 4-door, stainless steel 
with automatic formula controls. Equipped with overflow valves. Elec- 
trical specs.—3/60/220. Rated capacity-600 lbs Cylinder size-46” x 110”. 
ARROW UNIFORM SERVICE, 5110 WOODLAND AVE., PHILA. 43, PA. 


SA 6-7700. 2621-4 





Ellis Stainless Steel WASHERS. First class 


Must sell immediately!!! ADDRESS: Box 
-4 


49x84”, 42x72”, 42x 64” 
condition. BARGAIN PRICE. 
2594, THE LAUNDRY JOURNAL. 


FOR SALE: ay 6 roll 120” flat athe ironer; ” s0HP Nebraska water : hae 
boiler in excellent condition with Excelsior combination oil and gas 


Refinite water softener complete. Mr. Garcelon, 
2608-4 


new controls; 


burner, 
Galesburg, 


The Knox Laundry, 


Illinois. 


DECEMBER, 


8-ROLL 120” AMERICAN and TROY IRONERS, REBUILT IN NEW MA- 
CHINE CONDITION, CUMMINGS-LANDAU Laundry Machinery Co., 313 
Ten Eyck Street, ee 6, XK. ¥. 6799-4 
CUMMINGS. LANDAU NOW MAKING QUICK £ DELIVERIES OF NEW 
ALL-WELDED STAINLESS-STEEL CYLINDERS. REPLACE YOUR WORN 
CYLINDERS WITH CUMMINGS-LANDAU STAINLESS-STEEL CYLINDERS 
WITH QUR PINCH- AND FOOL-PROOF DOORS AND ELIMINATE YOUR 
TEARING COMPLAINTS. CUMMINGS-LANDAU Laundry Machinery Co., 

305 Ten Eyck Street, Brooklyn 6, N. Y. 9706-4 


AMERICAN MASTER CASCADE 44 x 84” 4-COMPARTMENT 4-DOOR 
PULLMAN SLIDE-OUT TYPE MONEL WASHERS, EQUIPPED WITH NEW 
C/L PATENTED HINGED WEDGE LOCK DOORS. CUMMINGS-LANDAU 
305 Ten Eyck, Brooklyn 6, N. Y. 9468-4 


CABINET SLEEVERS, PROSPERITY AND AMERICAN WITH “MEASURING 
DEVICE. READY FOR PROMPT DELIVERY. CUMMINGS-LANDAU, 305 
Ten Eyck Street, Brooklyn 6, N. Y. 2112-4 
PANTEX, HOFFMAN MODEL X AND PROSPERITY MODEL EZD AIR- 
OPERATED DRYCLEANING PRESSES. THOROUGHLY REBUILT, CUM. 
MINGS-LANDAU Laundry Machinery Co., 305 Ten Eyck St., Brooklyn 
6; NY. 2178-4 
Detrex Monarch tw 

Henderson Company 


42 x 84 American Cascade washer; 36 } 36 American Cascade washer 
BIEL'S MACHINERY CO., 25-27 WEST 23RD ST., BAYONNE, N. J 
HEMLOCK 7-3033. 26 + 


2-girl Prosperit t unit. BIEL'S MACHINERY CO., 25-27 WEST 23RD 
Ors BAYONNE, N. ‘I HEMLOCK 7-3033. 2616-4 
: _ Amer ican flatwork ironers; 2-roll 
Chicago Dry gas irone 
siss WEST LAKE 
2515-4 


and 8-rol 


USED EQUIPMENT: 6- 
” American return-ty; 
CHICAGO USED & NEW LAUNDRY. EQUIPMENT co., 
ST., CHICAGO 12, ILLINOIS, NE-8-7764. 
20”, 26” 28” and 30” - EXTRA. DEEP AMERICAN, “FLETCHER, PELLERIN, 
TROY EXTRACTORS. Motor-driven. Some with NEW electrical equip- 
ment, Copper or stainless-steel baskets.) READY FOR PROMPT DELIV- 
ERY. CUMMINGS-LANDAU, 305 Ten vihans St., Brooklyn 6, N. Y. 
SMITH—GRANTHAM CONDITIONER & DRYER, 200 LB. CAPACITY, GAS 
FIRED, HARDLY USED. BIEL’‘S MACHINERY CO., 25-27 W. 23 ST., 
BAYONNE, NEW JERSEY. HEMLOCK 7-3033. 2552 


2222-4 





Unipress two girl shirt unit, used 5 years, perfect condition 
y .-¥ ditior 
eration, $1,500 firm. Ajax flatwork or drapery 


$300. C&W LAUNDRY-CLEANERS, 300 South 
Arkansas 


seen in ope 
some work, 


lytheville, 


80 H. P.O. &S, POWERMASTER 150 LB. HIGH PRESSURE OIL BURNER 


BOILER. COMPLETE WITH RETURN SYSTEM. BUILT IN 1958. IN EX- 
CELLENT CONDITION. READY FOR IMMEDIATE DELIVERY. CUM- 


MINGS-LANDAU, 305 TEN EYCK ST., BROOKLYN 6, N. Y. 2597-4 





washer and ex- 
BAYONNE, 
2617-4 


American combination 
25-27 WEST 23RD ST., 


25 lb. open-end washer—50 lk 
tractor. BIEL'S MACHINERY CO., 
N. J. HEMLOCK 7-3033. 


5— Dyna Wash— —Laundry washer-extractor com binations, 300 lb, capac- 


ity, in excellent condition, reasonably priced. Act immediately!!! AD- 
DRESS: Box 2577, THE LAUNDRY JOURNAL. -4 


PROSPERITY & AJAX 51 & 54’ wearing apparel presses, Power Circle, air 
driven, rebuilt. TALLEY LAUNDRY MACHINERY beta igi 1156 Bat- 
eee Avenue, Greensboro, North Carolina. Pho 274-1594. 2637-4 


TROY or AMERICAN 48” open-top extractor at a bargain price, S.S 
TALLEY LAUNDRY MACHINERY COMPANY, 1156 Bat 
Greensboro, North Carolina, Phone: 274-1594, 2638-4 


curb and basket 
tleground Avenue, 


TALLEY 


Greens 
2639-4 


HOFFMAN X MODEL drycleaning presses, factory rebuilt. 


LAUNDRY MACHINERY COMPANY, 1156 Battleground Avenue, 


boro, North Carolina. Phone: 274-1594 











MACHINERY FOR SALE (Cont'd) 





TROY and AMERICAN LATE-TYPE 6-ROLL 120” STREAMLINED FLAT- 
WORK IRONERS. READY FOR IMMEDIATE DELIVERY. CUMMINGS- 


LANDAU, Laundry Machinery C 3 Ten Eyck Street, Brooklyn 6, N. Y 
6618-4 


AMERICAN 4-ROLL 100” and 120” STANDARD FLATWORK IRONERS. 
COMPLETE WITH VARIABLE SPEED MOTORS. NEW MACHINE GUAR- 


ANTEE. CUMMINGS-LANDAU La iry Machinery Co., Brooklyn 6, N 


9318-4 
UNIPRESS AND PROSPERITY tw 
DRY MACHINERY Conran, 
North Carolina. Phone 4 
HOFFMAN, PROSPERITY and AJAX air-dri 
TALLEY LAUNDRY MACHINERY COMPANY, 


Cal na, fF t 274 


TALLEY LAUN- 


Ave! 
AMERICAN ner TALLEY LAUN- 
DRY MACHINER? COMPANY, t eensbor 


Nort! 


SP32 and SP20 NATCO 
MACHINERY COMPANY, 


k 


TALLEY LAUNDRY 


Nort}! 
al 


6 x HUEBSCH ga TALLEY LAUNDRY MA- 

CHINERY COMPANY, ens! Nort! 
54” NO-TRUX extract TALLEY 
LAUNDRY MACHINERY COMPANY sreer 


4 AMERICAN TALLEY 
LAUNDRY MANES COMPANY, iree! 
6 AMERICAN | HOFFMAN vashei 
e. TALLEY LAUNDRY rg anereseantial _COM- 


8 TROY TALLEY LAUNDRY 


MACHINERY COMPANY, 1156 Battleg: 


il 


2408-4 


9 TROY streamlined ironer TALLEY LAUNDRY MA- 
CHINERY COMPANY, 6 Battleground Avenue jreensbor Nort} 
arolina. Pi 274-1594 2509-4 
Six-rol] 15 AMERICAN and TROY rebuilt ironers. TALLEY LAUNDRY 
MACHINERY co... ens! I 2063-4 
WESTER’ ) BTU « fired water heater—like new, new machine 
TALLEY LASuDeY MACHINERY COMPANY, Battle 


North Carolina. Phone: 274-1594 2511-4 


ground Avenue, Gree 
TALLEY LAUNDRY 


Nort! 


5—TROY 48 per xtractors at rg 
MACHINERY COMPANY, 1156 Battleground ‘Avenue, Greens! 
Phone 274 

42 x 84 fully automatic ROBOT washers like 1 t injec 
TALLEY LAUNDRY MACHINERY COMPANY, 1156 Battleground Avenue 


Greenst North Carolina. Pl 2411-4 


Carolina 


10 Huebsch 42 x 42” open-end TUMBLERS, in first-class running condi- 
tion, BARGAIN PRICE $550 each. ADDRESS: Box 2557, THE LAUNDRY 
JOURNAL. 4 
WILLIAMS LAUNDRY MACHINERY CO.—all sizes 
used and rebuilt laundry and drycleaning equipment: 
TRACTORS, TUMBLERS, FLATWORK IRONERS; 1, 2 and 4 girl SHIRT 
UNITS, and many other items available too numerous to mention, Can 
satisfy all machinery needs at BARGAIN PRICES. We are also in a posi- 
tion to furnish parts for all makes and models of equipment. For further 
CALL Stillwell 6-6666 or write WEEIARS LAUNDRY MaA- 
37-37 9th Street, Long Island City 1, New York. 2609-4 
TALLEY LAUN- 
Greensbor 
2640-4 
TALLEY LAUNDRY MA- 
Greensboro, North 
2641-4 


and types of new, 


WASHER, EX- 


information 


CHINERY CO., 
50” AMERICAN NO-TRUX Extractors with containers 
DRY MACHINERY COMPANY, 1156 Battleground Avenue, 
North Carolina. Phone: 274-1594 

42 x 96 AMERICAN STREAMLINE washer 
CHINERY COMPANY, 1156 Battleground Avenue 


Phone: 274-1594 


Carolina 


perfect operat 
2643-4 


speed changer canopy, 
Vermont. 


Four roll Sylon ironer 
2y's Laundry, Rutland 


For sale 
ing condition. Fole 
GASWAY MODEL 8-18-104 GAS HEATED IRONER WITH 7 PADDED 
PRESSURE ROLLS. EXCELLENT MECHANICAL CONDITION. CUMMINGS- 
LANDAU Laundry Machinery Co., Inc., 305 Ten Eyck St., Brooklyn 6, 
N. 2644-4 


70 


40” AMERICAN OPEN TOP EXTRACTORS WITH AUTOMATIC BRAKE 
RELEASE. 40’ HOFFMAN EXTRACTOR WITH EXPLOSION PROOF MO- 
TOR. CUMMINGS-LANDAU Laundry Machinery Co., 305 Ten Eyck St., 
Brooklyn 6, N. Y. 598-4 


MONEL METAL WASHERS. AMERICAN CASCADE, 1 COMPARTMENT, 
1 DOOR, MOTOR-DRIVEN, 30 x 48” 30 x 30”, 24 x 36” 24 x 24”, RE- 
BUILT LIKE NEW. CUMMINGS-LANDAU Laundry Machinery Co., 305 
Ten Eyck St., Brooklyn 6, N. Y. 693-4 


60” AMERICAN ZEPHYR, HOFFMAN AMICO and TOLHURST CENTER 
SLUNG OPEN TOP EXTRACTORS WITH COPPER AND STAINLESS STEEL 
BASKET. CUMMINGS-LANDAU Laundry Machinery Co., 305 Ten Eyck 
t., Brooklyn 6, N. Y. 600-4 


HUEBSCH 25” COMBINATION HANDKERCHIEF AND NAPKIN IRONERS 
COMPLETE WITH FLUFFER AND TABLE, 4 CISSELL en HOSIERY 
DRYERS, LIKE NEW, CUMMINGS-LANDAU Laundry Machinery Co., 
305 Ten Eyck Street, Brooklyn 6, N. Y. 9943-4 
AMERICAN 120’, 12-ROLL IRONER, THOROUGHLY REBUILT, IN NEW 
MACHINE CONDITION. READY FOR IMMEDIATE DELIVERY. CUM- 
MINGS-LANDAU Laundry Machinery Co., Ten Eyck St., Brooklyn 6, 


N. Y 


48” HOFFMAN AMICO, FLETCHER WHIRLWIND and AMERICAN OPEN- 
TOP MOTOR-DRIVEN EXTRACTORS. READY FOR PROMPT DELIVERY. 
CUMMINGS-LANDAU Laundry Machinery Co., 313 Ten Eyck Street, 


Brooklyn 6, N. Y. 6983-4 


Five 42 x 84” AMERICAN someones — DOUBLE END-DRIVEN 
MONEL WASHERS with 2-compartment, 2-d inders. IN EXCELLENT 
CONDITION. SOME EQUIPPED WITH NEW MOTORS . ind CONTROLS. 
CUMMINGS-LANDAU Laund: Machinery Co., 313 Ten Eyck Street, 
Brooklyn 6, N, Y. 6910-4 


2-ROLL 100”, 110” and 120° AMERICAN AND CL RETURN-FEED RON: 

ERS. MECHANICALLY EQUAL TO NEW. CUMMINGS-LANDAU Lai 
Machinery Co., 305 Ten Eyck St., Brooklyn 6, N. Y. 

PROSPERITY POWER CIRCLE 2 GIRL SHIRT UNIT CONSISTING OF THE 

FOLLOWING PRESSES:—COLLAR AND CUFF, BOSOM, YOKE AND 

TWO LAY SLEEVE PRESS. CUMMINGS-LANDAU Laundry Machinery 
Co., 305 Ten Eyck St., Brooklyn 6, N. Y. 9942-4 


with TUMBLER 
Equal to new 
305 Ten 


1537-4 
15 4 


PROSPERITY LATEST TYPE SPORT SHIRT UNIT, co 
AND DRYSET VACUUM UNIT, Used less than one year. 
in every respect. Cummings-Landau Laundry Machinery Co., 
Eyck St., Brooklyn 6, N. Y. 


mplete 


AMERICAN MASTER CASCADE, DOUBLE-END-DRIVEN, CONVERTED 
TO SILENT CHAIN DRIVE AND ‘'V"' BELT DRIVE AT MOTOR, 44 x 96”, 
44 x 108”, 44 x 120” MONEL METAL WASHERS wit! and 4 pockets 
CUMMINGS-LANDAU, 313 Ten Eyck St., Brookyln 6, N. Y 1726-4 


AMERICAN STREAMLINED 6-ROLL IRONER, WITH HAMILTON SPRING 
PADDED ROLLS AND VACUUM DEVICE, IN NEW MACHINE CONDI- 
TION. CUMMINGS- -LANDAU, 313 Ten Eyck St., Brooklyn ¢ 6, N. Y. 1729-4 


AMERICAN, TROY AND SMITH-DRUM MONEL METAL WASHERS. 
MOTOR-DRIVEN, 42 x 96” 2-POCKET and 3-POCKET; 42 x 72” 2- 
POCKET. CUMMINGS-LANDAU, 312 Ten Eyck St., Brooklyn 6, N 
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3 


48 x 126’ AMERICAN MAMMOTH CASCADE WASHERS WITH NEW 
ELECTRICAL EQUIPMENT AND NEW 3-, 6-, or 9-COMPARTMENT 
STAINLESS STEEL CYLINDERS. CUMMINGS. LANDAU Laundry Machin- 
313 Ten vito Street, cai ht 6, N. Y. 9368-4 


pide Co., 
6—AMERICAN SUPER-ZARMO ate COAT PRESSES; 4 AMERICAN 
FOLDMASTERS, EITHER FOR 7” or 8” FOLD. CUMMINGS-LANDAU, 


313 Ten Eyck St., Brooklyn 6, N. Y. 1733-4 


40” AMERICAN, TOLHURST, TROY DIRECT MOTOR-DRIVEN EXTRAC- 


TORS. CUMMINGS-LANDAU, 305 Ten Eyck Street, Brooklyn 6, N. Y. 
2110-4 


54” FLETCHER TWINTAINER UNLOADING EXTRACTOR WITH 2 SETS 
OF CONTAINERS. USED APPROXIMATELY ONE YEAR. EQUAL TO 
NEW. CUMMINGS-LANDAU, 305 Ten Eyck St., Brooklyn 6, New York 


bo 2592-4 


AMERICAN ‘FORMATIC DOUBLE- -BUCK CABINET SHIRT UNIT. _ READY 
FOR IMMEDIATE DELIVERY. CUMMINGS-LANDAU, 305 Ten Eyck St., 
Brooklyn 6, New York. 2593-4 
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It’s a Matter of Record, 
MR. MANUFACTURER... . 


that The LAUNDRY JOURNAL 
is a monthly habit in pro- 
gressive, big volume buying 
laundry plants across the 
country. 


Your best customers and pros- 
pects are reading these articles 


right now: 


@ WATER 
CONSERVATION 
Growing concern 
over restrictive 
ordinances 


SHOPPING CENTER 
STORES 

Case history on how 
to minimize high 
rents 


TRUCKS AND AIR 

POLLUTION 

Problem of 

eliminating 

tail-pipe exhausts 
They're reading the adverti 
ing, too—for full and precise 
information on the best tools 
to meet their professional 


needs 


Month in, month out—The 
JOURNAL’s top editorials 
support top advertising to at- 
tract and hold the top audi- 
Ccrece. 

Why not cash in on the 
industry's leading habit by 
advertising in LAUNDRY 
JOURNAL—the publication 
preferred by the prospects you 
want to reach. 


THE 
LAUNDRY 
JOURNAL 


466 Lexington Avenue 
New York 17, N. Y. 
ORegon 9-4000 











SEEN 
AND 
HEARD 


The Associated Laundries and ( lean- 
ers of North Florida have been en- 
] 


gaged In a drive to collect clothing 

for an orphanage in Naples, Italy 

A 
The Seminole Laundry of Tampa, 
Florida, is causing considerable cus- 
tomer comment with its use of dis- 
tinctive pink hangers. 
A 

Illinois Launderers & Cleaners passed 
out 75.000 certificates offering five 
laundere d Tree at their Stat 
ibit at Springfield this past 
date approximately 10 
certificates have been 
id about 10 perce nt of 

trom new customers 

a 

ernational Laundry Worker's 
sending all locals copies Ol 
hie ( hicago ordinance 


1n opt rated laundry and drv le an 


governing 


ing establishments, as well as news- 


paper reports of assaults, robbery, 
murder and other dangers when such 
unattended. Savs 


President 


establishments are 
Ralph 5 ie 
of the International, “We cannot take 
in extremely active role in advocating 
attendants 


Fagan, General 


full-time because oul 


motives would become suspect, ind 
we would only defeat our purpose in 
sincerely wishing to protect the public 
from fires, assaults, robbery and 
murder i 
A 
General Electric introduces a new 
system which allows housewives to 
wash one-pound loads in their new 
12-pound washers. Designed for 
handling delicate items such as stock- 
ings, hankies, cotton gloves, etc., the 
mini-system uses 7/2 gallons of wa- 
ter instead of 31 as required in a 
regular load. 
A 

A recent survey of laundry route op- 
erations in Chicago shows routes av- 
erage $692 per week and route sales- 
men average $124 in weekly salaries. 


ae 


Executives in the United States rented 
$66,000 worth of white shirts weekly 
during 1960, according to Shirt Valet 
Rental Plan, Inc. 

A 
The Pittsburgh Plate Glass Company 
a 10-page booklet de- 


methods for 


has compiled 
scribing recommended 
professional laundering of large fiber- 
glass draperies. Address requests for 
copies to the company at One Gat 
way Center, Pittsburgh 22. 
A 
The Institute of British 
has a film-strip for recruiting person 
nel. It’s entitled, “Linda 


Laundry.” 


Launderers 


Joins the 


What is claimed to be Europe’s first 
coin-op cleaning plant has opened in 
Antwerp, Belgium, The cleaning units 
are French-made. 
A 

Writing about his impressions of the 
United States in the British trade press 
J. C. Beresford, Lyndale 
Laundries, Ltd., had this to say about 


director, 


American laundries: “Except for cab- 


inet shirt units, which were universal, 
it did not seem to me that enough 
capital was being spent on new laun- 
dry machinery. This may be a result 
of low profits; if so, it is a vicious circle 
for it cannot be a correct policy in an 
industry whose prime cost is labor.” 





1961 Index » « .continued from page 55 


Issue Page 
Routemen Should Not 

Sell October 
Tape-Recorded !nstruc 

tions Help Maintain 

Deliveries May 

The 10 Commandments 
of Route Selling 
There’s a Multimillion 
Dollar Market Behind 
That Door April 
What Are Salesmen 
Worth? 
What 30 Years of 
Route Operation Have 
Taught Me 


RUGS 


Why Five’ Laundries 
Built a Rug Cleaning 
Plant 


SAFETY 
For Safety Sake 


SIDELINES 


Budget Payment Plan 
for Box Storage 

lf High Rents Scare 
WOU. 2« December 
Mink for Milady June 

Why Five Laundries 
Built a Rug Cleaning 
Plant 


STORAGE 


Budget Payment Plan 
for Box Storage 


TRAINING 


Consider Your Em- 
ployees 
How to Build Over-the 
Counter Sales July 
How to Get More Miles 
per Gallon July 
How to Handle Com- 
plaints 


TRUCKS 


Crankcase Fume Con- 
trol Is Coming 

How Soon for Exhaust 
Converters? 


August 


December 


June 


February 


February 


August 


February 


August 


September 


October 


November 


December 


Issue Page 


How to Cut Lubrication 
Costs 

How to Get More Miles 
per Gallon July 
Is Truck Leasing a 
Good Deal? 

Preventive Maintenance 
Programming 

Put Your Personality 
on Wheels April 

Revised Truck Specifi 
cation Chart 

Truck Fuels and Lubri- 
cants May 
Truck Specification 
Guide 

What Can You Reason 
ably Expect of Your 
Fleet Shop? October 34 

What’s New in Trucks? January 34 


WASH-AND-WEAR 


New Finish Gives Bet- 
ter Wash-Wear Results February 
Wash-Wear Finish Elim ~ , wie 
inates Resins May 

Will Hospitals Turn to 
“Drip-Dry’’? 


WASHROOM 


Bleaching Data 

Bluing Data 

Mildew Control 
Push-Button Washing 
Cuts Costs May 
Radioactive Linen September 
Reclaiming Nylon and 
Dacron 

Reclamation of Stained 
Linens 

Souring Data 
Starching and Sizing 
Data September 

Washroom Information September 

Washroom Standards September 


WATER 


Here’s a Water Recov- 
ery System 

Industry-Wide Task 
Force Formed to 
Study Water Resource 
Problems 

Water Supply 


August 


March 


February 


December 


September 109 


February 


September 
September 
September 


September 


September 
September 


December 


December 20 
September 87 
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THIS is how the Ellis Full-Automatic Unloading Type 
Washer works ‘“over-time’’ for you:—(a) By saving 
extra time ‘on every step of production; (b) By in 
creasing the number of loads per day; (c) By reduc 
ing the number of man-hours in your plant operation 


The master control panel directs and follows 
through the complete washing cycle including injec 
tion of all supplies, water changes, temperatures and 
water levels. Only two manual operations required 
(1) Select proper formula on chart. (2) Press the starter 
button 


The Ellis central supply system delivers the exact 
amount of washing materials to the individual wash- 
ers, automatically metered and timed to required 
formulas. Manual control is instantly available for 
pecial conditions 

Ellis equipment is built for large 
and small plants. Write for details. 
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Finely engineered design and Ellis quality con- 
struction help to keep down the operating and 
maintenance costs to record low levels. 


Ae ELLES RIER GCG 


2444 NORTH CR AW FOR D AVEN UE 


CIS ead CHICAGO EIS IS 


Mr. George W. Kreigh, Pacific Coast Factory Repr. of The Ellis Drier Co., 1786 N. Spring St., Los Angeles 31, Cal. 





soap builders 
ESCOLLOID* 
ESCOLIN* 
ESCOLITE* 
ESCOL 77* 
complete 
detergents 
SOL-ESCO* 

SUPER DESOIL* 


, DRISUDZ* 
synthetic 


detergen's 
LAUNTEX* 
COLESCO* 


soa 
Sted* a 


regenerator 
ESCOFOS* 

bleach 

DRY CHLORESCO* 


blue 
ESCOMO BLUE* 


sours (R, NE & A) 


NEUBRITE 
FeSOLV 
NEUSOL 
NEULIN 


PUIMUS 


starches 
FLEXI-FINISH 
INSTANT FINISH 
PERFECT FINISH 
LINEN FINISH 


dust contro/ 


ORYLITE* 
KEX 501G 





detergent silicates 
DRYMET* 
DRYSEQ* 
DRYORTH* 
CRYSTAMET* 


*REGISTERED 


Cowles has a product for every washing operation — a full line of 
compatible washroom products specially formulated to work 
well together. We call it ‘‘matched detergency’’ . . . you call it 
‘customer satisfaction,’ because Cowles products have a 
remarkable record of quality performance. 


Your Cowles Technical Man can help you build on past success. 
He has up-to-the-minute familiarity with Cowles research develop- 
ments to solve your toughest problems from START TO FINISH. 


Call your Cowles dealer today, and be sure to ask about the 
advantage of quantity pricing on truckload combinations. 


CHEMICAL COMPANY 
Cleveland 20, Ohio 
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